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CHAMBER MESSAGE

Welcome to The American Chamber of Commerce in Shanghai’s 2019 China
Business Report.

This report is based on the results of our annual China Business Climate Survey, one of the longest running
surveys of U.S. business in China that began in 1999. The report reflects the views and insights of our member
companies based on their considerable experience doing business in this important market. We are grateful to
our survey partner, PwC, for their support, and to the 333 members who participated in this year’s survey and
contributed their insights.

This year’s survey was conducted between June 27 and July 25, 2019. The Chamber included questions
designed to measure trends in company performance, challenges and investment, as well as about trade
policy, tariffs, headcount, competition from domestic firms and our members’ views of the China International
Import Expo (CIIE).

When considering the results, it is important to keep in mind the prevailing political and economic atmosphere.
The survey was released a day before the U.S. and China agreed to restart trade talks during the June G20
meeting. This came seven weeks after the U.S. had raised tariffs to 25% on $200 billion of Chinese exports.

Against the already difficult backdrop caused by the trade tensions and tariffs in 2018 and 2019, Beijing was
taking only limited measures to boost the economy. Although it moderated its financial deleveraging campaign
in late 2018, it broke with past practice and up until this publication’s printing date had avoided any major
economic stimulus package. While this approach is designed for long-term benefit, it has undoubtedly weighed
on short-term business sentiment.

Profitability in 2018 mimicked the rates seen in recent years, but projections for 2019 are discouraging.
Optimism about the three- to five-year business outlook is the lowest in many years. An economic slowdown
within the same period is the significant challenge anticipated by the most members. Companies are continuing
to invest but at lower rates than in recent years. Headcount is being cut in manufacturing. Despite this sobering
news, there are pockets of optimism. Levels of corruption and fraud reported by our members have declined
while the government bureaucracy is viewed as more efficient. The regulatory environment has also seen some
improvement.

A pick-up in China’s economy would clearly shift some of the gloom, but an end to tariffs would be the most
welcome news. Some three-quarters of our respondents are opposed to the tariffs, but a quarter also believe
that investment and market access reciprocity would help the U.S. achieve its trade and investment aims in
China. According to our members, the two biggest issues are restricted market access and poor enforcement
of intellectual property rights.

Thus the words with which we ended this page last year seem even more resonant today: “Resolving these

challenges in an equitable manner is essential for the United States and China to have a healthy long-term
commercial relationship that brings benefits to both our people.”

Eric Zheng Ker Gibbs
Chairman President



EXECUTIVE SUMMARY

The survey results this year are decidedly mixed. While actual business performance was strong in 2018,
confidence in the future has weakened considerably. Investment is slowing and revenue growth expectations
are lower than in recent years. China’s regulatory environment has improved and its growing consumer market
is still a lure. However, market access barriers still impede foreign businesses and over a quarter of members
are redirecting investment originally intended for China.

Business Performance: Profitability in 2018 remained consistent with previous years, with 76.8%
of companies reporting profits. Logistics companies all reported profits, as did 93.3% of chemicals firms
and 89.9% of pharmaceuticals, medical devices and life sciences firms. Real estate, engineering and
construction services fared poorly, with only 36.4% profitable.

Revenue growth estimates for 2019 are weak. Only 50.5% of companies expect revenues to beat their
2018 numbers. 27.1% of companies anticipate lower revenues, markedly up from the 6.1% that projected
lower revenues for 2018. 47.6% of automotive companies anticipate lower revenues.

Five-year optimism dropped by one fifth to 61.4%, against historical rates of 80-90%, while pessimism
about the future rose by 14.0 percentage points. The most downbeat industries included non-consumer
electronics and chemicals.

Investment: 47.1% of companies expect to increase their China investment in 2019, versus 61.6% in
2018. 22.5% of manufacturers plan to decrease investment in 2019.

Challenges: Over the next 3-5 years, 57.8% of our members rated an economic slowdown as their
biggest challenge, with U.S.-China tensions a close second (52.7%).

In many areas, China’s regulatory environment is better, though difficulty obtaining required licenses (56.7%),
a lack of IPR protection and enforcement (56.4%) and procurement practices favoring domestic competitors
(51.3%) were viewed as hindrances by more than half of respondents.

Operational challenges have decreased, with inefficient government bureaucracy (down 22.0
percentage points) and corruption and fraud (down 20.4 percentage points) seeing the most progress.
But these are still viewed as hindrances by 56.5% and 48.6% of respondents, respectively. Rising costs
(90.3% viewed as a hindrance) and domestic competition (80.9%) remained the top two challenges for
the third year in a row.

69.4% of businesses believe that their Chinese competitors are faster to market. 71.2% of respondents
believe their product quality is more advanced than at competing Chinese firms.

35.6% of survey respondents see the U.S.-China trade tensions continuing for 1-3 years, and 12.7% expect
them to continue for 3-5 years. 16.9% believe the trade tensions will continue indefinitely.

Opportunities: 59.2% of respondents said increasing consumption will be the top factor to benefit
their industry in the next 3-5 years, a slight increase from last year (68.0%) and the year before (56.5%).
Similarly, 40% of those increasing investment in China in 2019 report doing so due to the growth potential
of the Chinese market.

Policy & Trade Environment: 53.4% of companies say that they are either delaying or reducing investment
as a direct result of the U.S.-China trade tensions, with only 4.5% increasing investment in response.

Over a quarter of respondents (26.5%) have redirected investments originally planned for China to other
locations in the past year — up 6.9 percentage points from last year. The technology, hardware, software
and services industry reports the highest level at 40.0%.

28.9% of members believe expanded government dialogues would best help the U.S. achieve its trade
objectives with China, and 23.2% chose investment and market access reciprocity as the most effective tool.



INTRODUCTION

The tariffs imposed by the U.S. and China had little impact on company profitability in 2018, but in
combination with the government’s deleveraging process, their impact is being felt now. Revenue growth
projections have lowered, optimism about the future has waned, and many companies are redirecting
investment originally planned for China. Thirty percent of members believe that the tensions in the U.S.-
China relationship will continue for three or more years, a worrying outlook given the gains from 40 years
of trade.

Despite the travails created by the trade war and a slowing economy, many American companies still
see a profitable future in China. The allure of China’s consumption story remains intact, so too the
government’s commitment to improving lives. Policy changes in healthcare have opened and accelerated
access to best-in-class drugs, and American drug companies have benefitted as a result. Three-quarters
of pharmaceutical and medical device firms expect increased revenues in 2019.

The record therefore is mixed. While levels of optimism are the lowest in many years, nearly half of
companies are increasing investment in 2019. Even though an economic slowdown is our members’
greatest fear for the next three to five years, many businesses are expanding outside tier-1 cities. Global
supply chain disruptions are spurring manufacturers to rethink their strategies, and many are diversifying
production out of China. Yet others, emboldened by a weaker renminbi see fresh opportunities.

Still, with no sign of a trade agreement, 2019 will be a difficult year; without a trade deal, 2020 may be worse.

The majority of our members are opposed to the tariffs, preferring that China and the U.S. engage in
dialogue to resolve outstanding trade and investment issues. However, a significant percentage believes
that the U.S. government should use reciprocity as a tool to achieve its trade objectives. The causes of
their dissatisfaction are the same problems that have plagued foreign businesses for years, and which
China has failed to properly address.

Market access, for example, remains restricted. Obtaining licenses is also not easy, report 56.4% of
our members. And 56.0% of companies say that a lack of IPR protection and enforcement remains a
hindrance to business. Alleviating these problems would address some of the American government’s
primary complaints about China’s unbalanced trade and investment environment.

China has made progress. Members report that the regulatory and operating environment has improved
in several areas, including better tax administration. Corruption and fraud are less of a concern than in the
past. Such improvements in the business environment don’t just benefit U.S. companies.

If China made similar progress in transparency, rule of law and better protection of intellectual property,
it would spur both domestic and foreign companies to invest more. It would also encourage some of the
companies now leaving to instead remain.



BUSINESS
PERFORMANCE

U.S.-China economic relations were tense through most of 2018 and the first half of 2019. While intermittent trade talks
and brief truces gave some cause for hope, tariffs imposed by both sides and protectionist rhetoric deepened bilateral trade
tensions, with negative consequences for foreign firms operating in China.

B 2018 Profitability stable

Despite deteriorating U.S.-China trade relations, companies mostly weathered the economic tumult in 2018. The percentage
of respondents reporting profits was 76.8%, similar to 76.5% in 2017 and 76.9% in 2016. The 11.1% of respondents reporting
losses in 2018 compared favorably with 11.4% in 2017 and 12.7% in 2016.

Fig.1: Performance @ Revenue up ® Profitable @ Operating margins up
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The manufacturing sector enjoyed a slight boost in profitability in 2018, with 86.2% of respondents reporting profits, up from
2017’s 83.5%. In contrast, only 69.6% of retailers were profitable, versus 81.0% in 2017. Fewer service sector respondents
reported profitability, at 64.7%.

On an industry level, 100% of companies in logistics, transportation, warehousing and distribution were profitable, as were

93.3% of chemicals and 90.0% of non-consumer electronics respondents. But only 36.4% in real estate, engineering and
construction services reported profits, while banking, finance and insurance struggled at 57.1%.

*Figures in graphs throughout this document are rounded up from 0.5, and down from 0.4, resulting in some graphics calculating over or under 100%.
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I 2018 Revenue and operating margins decline

Even with no decline in overall profitability in 2018, the negative impacts of the trade war were visible in other business
performance metrics. Respondents reporting increased revenue in 2018 fell by 5.8 percentage points, and those reporting
improved operating margins dropped by 10.9 percentage points. Companies experiencing negative revenue growth climbed
to 14.2% from 2017’s 11.5%.

Fig.2: Companies reporting revenue growth over time

@® Up 50% or more

® Up11-50%

® Up1-10%

® Remained the same

@® Down 1-10%

@® Down 11% or more

@® Not applicable*

201 2012 2013 2014 2015 2016 2017 2018

*2011-2017 data does not include a ‘Not applicable’ option.

The services sector saw a 9.2 percentage point Fig.3: Respondents’' China revenue growth

decrease in respondents reporting revenue growth, while rate compared to their global growth rate
manufacturers reported a 6.7 percentage point drop. Only

retail improved, with a 2.2 percentage point increase. The ® Siightly higher (1-10%)
industries with the most respondents reporting revenue
growth were logistics, transportation, warehousing and

@ Significantly higher (11% or more)
57%

distribution (90.0%), pharmaceuticals, medical devices and 50% 499%

life sciences (88.9%), and retail and consumer (86.4%). 47%

In contrast, fewer than 60% of companies in the banking,

finance and insurance, management consulting and 30%

automotive industries reported growth. 25%
30%

On a global scale, companies reporting a higher revenue

growth rate in China compared to other countries fell by

9.0 percentage points, which may reflect slowing GDP and

more domestic competition. Those stating that operating 27%

margins in China were better than worldwide operating 17% 24%

margins fell by 2.3 percentage points.

2015 2016 2017 2018
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I I BUSINESS FORECAST
AND STRATEGY

I 2019 Revenue projections weaken

Despite 2018 profitability being on par with Fig.4: Five-year business outlook in China*
previous years, respondents were pessimistic

about the future. Companies predicting revenue @ Optimistic @ Slightly optimistic ® Neutral @ Pessimistic
growth in 2019 versus those predicting revenue

growth for 2018 dropped 30.7 percentage points, 2019 25% 36% 18% 21%
while 21.0 percentage points more respondents 7%

expect negative revenue growth. Given that no 2018 45%, 35% 13%

resolution to the trade war was in sight when

the survey was taken (June 27 — July 25), five- 2017
year optimism unsurprisingly dropped for the first 0 2 .

time since 2015. Only 61.4% of companies were 6%
optimistic about the five-year business outlook, a 2015 40% 40% 15%

19.0 percentage point decrease from the previous 6%
year. Meanwhile, pessimism levels shot up from 2014 439% 429% 10%

7.1% t0 21.1%.

The most positive industry was food and agriculture, with 76.9% of respondents either optimistic or slightly optimistic.
Pharmaceuticals, medical devices and life sciences was second at 72.2%, likely due to government policy changes,
including accelerated approvals of foreign drugs, which have benefitted the sector in the past year. In contrast, 35.0% of
non-consumer electronics firms expressed pessimism, the highest of any industry. As the U.S. government has implemented
stricter export controls, American manufacturers of electronic components are concerned that their sales to Chinese firms
will be curtailed. Disruption to the global supply chain has also dampened industry spirits.

# Trade uncertainty and slowing Fig.5: Investment change in China
grOWth dampen investment ® More than 50% increase @ 16-50% increase ® 1-15% increase
® No change ® Decrease
The fall in investment in 2018 follows a trend of 55% 54%

decreasing investment since 2012, but the decline
was sharper in 2018 than in the past few years. Only
47.1% of respondents reported increased investment,
compared to 53.3% in 2017 and 54.7% in 2016.
Significantly more companies decreased investment
(12.4%) compared to the previous year’s 4.3%.
Members may be looking to invest in countries that
seem free of the threat of U.S. tariffs, as evidenced
by the 6.2% increase in companies categorizing
China as “low priority” in their global investment plans.
Additionally, some MNCs in China may be reaching
a point of investment saturation and have entered a
period of stabilization and consolidation.

47%
42%

41%

40%

12%

2016 2017 2018

* Because of a seasonal shift in our data collection, comparisons for 2016 are not always applicable.
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The trend of decreasing investment has accelerated in
2019. Survey data showed a 14.4 percentage point drop in
companies anticipating increasing investment, and a 12.2
percentage point increase in the number of companies
planning to decrease investment, compared to last year.

The food and agriculture industry had the most companies
planning to increase investment in 2019 at 69.2%, followed
closely by management consulting and retail and consumer
at 63.6% each. Technology hardware, software and
services softened most, from 85.2% anticipating increased
investment to just 35.0%. This data mirrors a trend of U.S.
technology companies retreating from research ventures in
China. A similar fall was seen in non-consumer electronics,
from 63.2% to 30.0%. Automotive was the only industry
with more companies decreasing investment (42.9%) than
increasing investment (23.8%), consistent with the recent
decline in auto sales in China. However, evidence suggests
that some auto parts companies may soon open new
manufacturing facilities in China to circumvent import tariffs
and take advantage of a weakened renminbi.

I Little change in China strategy

Fig.6: Percentage of companies planning to
increase investment, by industry

® 2018 @ 2019

85%

63%

35% 30%

24%

Non-consumer
electronics

Technology hardware, Automotive

software and services

The top reason cited for decreasing investment was
uncertainty about U.S.-China trade policy and commercial
relations, followed by expectations of lower growth in China
and the destabilizing impact of tariffs. Companies planning
to increase investment, however, expressed optimism
about the growth potential of the China market, which
40.0% of companies cited, far ahead of second- and third-
place options of efficient and cost-effective supply chains
(8.3%) and skilled talent pool (8.3%).

While our 2018 report noted an increase in producing and sourcing in China for technology-related industries, that strategy
declined in popularity in 2019 for both non-consumer electronics and the technology hardware, software and services
industries (13.4 and 15.7 percentage point decreases respectively). Fears of repercussions from the Chinese government,
including non-tariff barriers such as increased regulatory scrutiny or inclusion on the anticipated unreliable entity list, may

explain the decline, as could tariffs.

In food and agriculture there was a 7.3 percentage point decrease in those producing “in China, for China,” and an 8.6
percentage point increase in those whose primary business strategy was importing goods. The percentage of companies
importing in the automotive and chemical industries increased as well (by 4.8 and 9.8 percentage points, respectively).

Fig.7: What is your company's primary strategy in China?

@ Produce or source goods or services in China for the China market

@ Produce or source goods or services in China for the U.S. market

@ Import goods into China
® Other

@ Produce or source goods or services in China for markets other than the U.S. or China

17%

16%
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B Functional investment trends

Members decreased investment in 10 of the 12 functional
areas included in the survey. The remaining two increased
by less than 1 percentage point each. Functional investment
continues to be driven by China’s growing middle class and
consumption. Sales, marketing and business development
(38.5%) and staff development and training (28.5%) were
again the top areas in which companies are increasing
investment, though both saw steep declines in the number
of companies investing in these areas from last year (down
9.4 and 6.1 percentage points, respectively).

Businesses appear unsure of how to balance the incentives
of China’s growing market with the dangers of a slowing
economy and trade tensions. More retail companies are
increasing investment than manufacturing or services, but
the sector also saw significant declines across functional
areas. Retail investment in distribution channels (down 22.6
percentage points) and e-commerce (down 17.6 percentage
points) fell furthest, though this is likely due to high investment
in e-commerce in recent years and well-established distribution
channels. Manufacturers accounted for the third- and fourth-
largest functional area declines, which came from sales,
marketing and business development (down 16.3 percentage
points) and staff development and training (down 10.2
percentage points).

Fig.8: Our investment in innovation and
R&D in China is limited by inadequate IPR
protection

40%

2017 2018

-

2019

I Functional investment trends by
industry

* 65.0% of technology hardware, software and services
companies are increasing investment in sales, marketing
and business development, followed by food and
agriculture (61.5%) and pharmaceuticals, medical devices
and life sciences (61.1%).

* 45.5% of management consulting firms are increasing
investment in staff development and training.

* 42.9% of automotive companies are increasing
investment in new manufacturing facilities.

* 40% of both non-consumer electronics and technology
hardware, software and services companies are
increasing investment in R&D.

Fig.9: Top R&D investors by industry

@ Food and agriculture
® Chemicals
@ Non-consumer electronics

® Automotive

38%

I R&D investment restrained by IPR concerns

The percentage of companies investing in R&D fell 4.6 percentage points to 43.5%, but over
half of manufacturers (52.0%) are increasing investment. Fewer retailers (37.5%) and services

companies (32.4%) intend on increasing investment.

Those stating that their investment in innovation and R&D is limited by inadequate IPR
protection also declined for the third year, but a lack of IP protection continues to disincentivize

“Nearly half of

manufacturers
(43.9%)
are limiting

investment due

investment. Despite the improvements, nearly half of manufacturers (43.9%) are limiting

investment due to IPR concerns, notably the industrial (56.5%), chemicals (55.2%) and

automotive (52.4%) industries.

to IPR concerns.”
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Fig.10: Inputs and outputs

What percentage of your inputs are imported What percentage of your output is exported to
from the U.S.? the U.S.?
E  None
2

-

B The shift offshore accelerates

Over a quarter of respondents (26.5%) have decided to redirect investments originally planned for China to other locations in
the past year — up 6.9 percentage points from last year. The causes are manifold, but include a need to guard supply chains
from any further deterioration in U.S.-China trade relations and attendant tariffs; a Chinese regulatory environment that still
favors domestic companies; and growing labor and material costs in China. Hit especially hard by tariffs, this sentiment was
strongest among manufacturers, with nearly a third (31.0%) having redirected investment.

With improving infrastructure, an increasingly skilled labor force and low material and labor costs, Southeast Asia was again
the top destination for redirected investment, increasing 3.9 percentage points to 13.1%. The Indian subcontinent saw a
similar increase (up 3.5 percentage points), nearly doubling to 7.6%. Meanwhile, one percentage point fewer companies
chose to redirect investment to the U.S., confirming that American policies designed to lure manufacturers back to the U.S.
have so far not yielded results. This mirrors the results of an early 2019 AmCham Shanghai tariffs survey.

On an industry level, this trend was strongest among technology hardware, software and services companies, with 40.0%
redirecting investment, followed by industrial manufacturing (37.1%) and chemicals (36.7%).

Fig.11: Top three redirected investment destinations

B s
2019 13.1% 7.6% 5.5%

21 9.2% 4.1% 6.5%

Fig.12: Where industries are redirecting investment

Southeast Asia Indian Subcontinent

.\/: Chemicals (23.3%) 'Y Food and agriculture (15.4%)

a Automotive (19.0%) n Technology hardware, software and services (15.0%)
};1% Logistics, transportation, warehousing, distribution (18.2%) x Industrial manufacturing (14.5%)

‘.=f Retail and consumer (18.2%) & Pharmaceuticals, medical devices and life sciences (11.1%)
e
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I I REGULATORY
ENVIRONMENT

I Policy environment improves, hindrances linger

Respondents report an improving regulatory environment. Nearly all the issues that most concern our members — intellectual
property protection, transparency, forced technology transfer, procurement practices, market access barriers and rule of law
— improved this year. The percentage of companies reporting that impartial civil and judicial remedies for business disputes
improved saw the biggest jump, up 7.9 percentage points.

Despite the improvements, there are several areas in which regulatory practices continue to hinder most respondents (see

chart below). Lack of IPR protection, for example, hinders more than half of respondents. The unlevel playing field created
by market access restrictions and other unfair regulatory practices were key drivers of the current U.S.-China trade tensions.

Fig.13: Regulatory hindrances

@ Some Hindrance @ Serious Hindrance
62% 0
57% 60% o0, 54%
52% 47 50% 50%
’ 43% 41%
34%
31%
42% 43% W 42% 34% 39% .
37% 32%
26% W 25%
13% [ 14% 20% W 140 1% [l 10% 13% 1% 10% W 9% 0
: ° ° N/A "l 6% o b 8% W 6%
2018 2019 2018 2019 2018 2019 2018 2019 2018 2019 2018 2019 2018 2019
Lack of IPR Obtaining required Procurement Data localization Tax Lack of impartial Investment
protection and licenses practices favoring and other administration civil and judicial restrictions
enforcement domestic cybersecurity remedies for
competitors requirements business disputes

Fig.14: Industries most impacted by top three regulatory hindrances

1. Obtaining Required Licenses 2. Lack of IPR Protection and 3. Procurement Practices Favoring
Enforcement Domestic Competitors

Banking, finance Chemicals
and insurance (72.4%)
(85.7%)

Real estate, engineering and
construction services
(90.9%)

Logistics, transportation,
warehousing, distribution

Logistics, transportation Pharmaceuticals, medical

warehousing, distribution devices, life sciences

(81.8%) (72.2%) (72.7%)

Technology hardware, software
and services
(63.2%)

Pharmaceuticals, medical Real estate, engineering and
devices, life sciences construction services
(77.8%) (63.6%)

12 I AmCham Shanghai 2019 China Business Report



Fig.15: How would you characterize your industry's regulatory transparency?*

@ Transparent @ Not transparent but doesn't hinder business

@ Not transparent and hinders business

100%
60%
40% 5%
20%
28%
0%
2014 2015 2017 2018 2019

* Because of a seasonal shift in our data collection, comparisons for 2016 are not always applicable.

Just over a third of respondents (34.5%) believe Chinese
policies and regulations toward foreign companies have
improved over the past few years, a slight uptick from last
year’s 33.9%. Most positive was retail (40.4%), but the
services sector judged most strongly (22.5%) that the policy
environment has worsened. On an industry level, banking,
finance and insurance companies (52.4%) and technology
hardware, software and services (50.0%) most felt the
improvements. However, management consulting (31.8%),

logistics, transportation, warehousing and distribution (27.3%),
and real estate, engineering and construction services
(27.3%), reported that the policy environment deteriorated.

Despite improvements from 2014-2017, when the percentage
of companies reporting a lack of transparency fell from 86.4%
to 60.1%, progress has stalled at 58.1%. More retailers find
the regulatory environment transparent (43.9%), but only
39.2% of services companies do.

Fig.16: Chinese government policy toward your industry

@ Strong favoritism toward local companies
@ Some favoritism toward local companies

@ Foreign and local companies treated equally

14%
3%

2019 U
7%
3%

14%
41%
2018 AV
8%
3%

7%

39%

2017 [REE)
9%
2%

® Some favoritism toward foreign companies

@ Strong favoritism toward foreign companies
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OPERATIONAL
ENVIRONMENT

I A better operating environment

China’s operational environment for foreign companies
showed significant signs of progress, with improvement in
all eight surveyed areas. Corruption and fraud improved
on the back of the government’s ongoing anti-corruption fraud dropped by 20.4 percentage points.”
campaign, with a 20 percentage point drop in companies

reporting such a hindrance to 48.6%. Inefficient

government bureaucracy (56.5%) also improved by more

than 20 percentage points, while three other options saw improvements of more than 10 percentage points. However,
internet restrictions continue to hinder companies, and are proving especially challenging for the services sector (80.0%).

“‘Respondents hindered by corruption and

I Costs and competition: a constant challenge

Business challenges are pervasive. Rising costs (90.3%), domestic competition (80.9%) and lack of talent and capabilities
(66.4%) remain atop the list, though lack of talent improved by 17.5 percentage points. The retail sector felt the most
domestic competition (87.7%).

Fig.17: Are the following operational challenges a hindrance?
@® Some Hindrance @ Serious Hindrance

96%

90%

86% 81% 84%

74%

2018 2019 2018 2019 2018 2019 2018 2019
Rising costs Domestic competition Lack of talent and capabilities Internet restrictions
78%
66% 69%
57% 60%
65%
47%

13% 10%
2018 2019 2018 2019 2018 2019 2018 2019
Inefficient government bureaucracy IPR infringements Corruption and fraud Limited R&D innovation capacity
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l Hiring slows, layoffs grow

Declining revenue, investment and long-term optimism are taking a toll on employment levels. Nearly one in five companies
(19.3%) are cutting headcount in 2019, compared to only 9.7% last year. Additionally, the number of companies increasing
headcount tumbled by 17.8 percentage points. The services sector is expanding the most, with 54.5% of companies growing
headcount, while 26.2% of manufacturers are reducing staff.

Fig.18: Hiring and firing: companies by industry adding or cutting headcount

Industries Decreasing Headcount Industries Increasing Headcount
*percentage of companies by industry *percentage of companies by industry
Non-consumer electronics Management consulting

60%

55.6%
Food and Automotive Pharmaceuticals, 61.5%
agriculture 231% 33.3% medical devices, Food and
life sciences agriculture
25.8% 27.6%
57.1% 57.9%
Industrial Chemicals Banking, finance Technology
manufacturing and insurance hardware, software
and services

Fig.19: Sources of competition
@ Strongly agree ® Agree

My business is facing increased competition from state owned enterprises

2019 10% 28% 38%
2018 12% 21% 39%

2017 10% 28% 38%

My business is facing increased competition from private Chinese owned enterprises

2019 83%

2018 o4

2017 23% 56% 79%
My business is facing increased competition from foreign enterprises:

2019 70%

2018 69%

2017

9% 55% 64%

Fig.20: Sources of competition by industry

State-Owned Enterprises Private Chinese Companies Foreign Companies

Real estate, engineering and Food and agriculture Non-consumer electronics
construction services (72.7%) (100%) (85.0%)
Banking, finance and insurance Real estate, engineering and Chemicals
(61.9%) construction services (100%) (83.3%)
Chemicals Automotive Pharmaceuticals, medical devices,
(46.7%) (95.2%) life sciences (83.3%)
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LOOKING
AHEAD

# The allure of consumption

Increasing consumption was selected as the most beneficial factor (59.2%) for member companies over the next three to
five years. A new option in this survey — the removal or reduction of tariffs — took second place (38.7%), while economic
and financial reforms (36.9%) climbed from fifth place to third. Meanwhile, expansion of e-commerce (down 8.4 percentage
points) and innovations in technology, media and telecommunications (down 4.3 percentage points) saw the biggest drops.

Fig.21: 3-5 year tailwinds: the factors companies believe will benefit their business

* Companies were asked to choose three options

Y

LY
39% g

Removal or reduction
of tariffs

LY

£
ay

Increasing
consumption

LY

! 250
Growing local Strengthened
talent pool legal institutions

“A slowing economy was the
greatest three- to five-year
challenge (57.8%), up by 22.5
percentage points.”

Y

37%

Economic and
financial reforms

LY

LY
3% !

Innovations in technology,
media and telecommunications

4 y

9
33%
\

Urbanization

§

20% 1% 6%
Expansion of Other Ending forced
e-commerce tech transfer

B Clouds on the horizon

A slowing economy was the greatest three- to five-year
challenge (57.8%), up by 22.5 percentage points. The
new option of U.S.-China tensions ranked second (52.7%),
while the previous top two — increasing labor costs and
domestic competition — both saw large declines (down
17.5% and 11.8%, respectively). Evidently the business
community is more concerned with macro issues such
as economic conditions and international trade relations
than quotidian issues such as labor costs, domestic
competition and local policies.
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Fig.22: Over the next 3-5 years, which three factors will most challenge your industry

* Companies were asked to choose three options

58% 53% 50% 46% 29% 18% 17%  16%  10%

Economic U.S.-China Domestic Increasing  Unpredictable Chinese Policies that Increasing Increasing  Other
slowdown tensions competition labor costs regulatory companies'  favor domestic material costs environmental
environment adaptability companies compliance
and improved
innovation

Fig.23: Industry highlights: challenges, 3-5 years

Management consulting

Economic slowdown

Increasing labor costs

Domestic competition

(77.3%) (63.6%) (40.9%)
Logistics, transportation, Domestic competition Increasing labor costs Economic slowdown
warehousing, distribution (72.7%) (63.6%) (54.5%)
Banking, finance and U.S.-China tensions Economic slowdown Unpredictable regulatory
insurance (71.4%) (71.4%) environment (61.9%)
Technology hardware, Increasing labor costs Unpredictable regulatory Economic slowdown
software and services (70.0%) environment (65.0%) (40.0%)
Pharmaceuticals, medical Domestic competition Policies that favor domestic U.S.-China tensions
devices and life sciences (66.7%) companies (44.4%) (38.9%)

I IPR the leading reforming priority
Foreign companies continue to seek the same reforms as in recent years, with improved IPR protection topping the list for
the third year. The desire for greater IPR protection was strongest in the chemicals (66.7%) and industrial manufacturing

(59.7%) industries, while logistics, transportation, warehousing and distribution (63.6%) and real estate, engineering and
construction services (54.5.%) most wanted strengthened legal institutions.

Fig.24: Industry highlights: top reform priorities

mausty | st | e ] a

Management consulting

Logistics, transportation,
warehousing, distribution

Banking, finance and
insurance

Food and agriculture

Chemicals

Improved internet access
(77.3%)

Reduced market access
restrictions (63.6%)

Financial sector reform
(90.5%)

Ending subsidies and
preferential treatment to
local companies (61.5%)

Improved IPR protection
(66.7%)

Reduced market access
restrictions (45.5%)

Strengthened legal
institutions (63.6%)

Reduced market access
restrictions (47.6%)

Strengthened legal
institutions (46.2%)

Strengthened legal
institutions (43.3%)

Streamlining of
administrative approvals
and taxation (40.9%)

Anti-corruption campaign
(36.4%)

Streamlining of
administrative approvals
and taxation (42.9%)

Streamlining of
administrative approvals
and taxation (46.2%)

Streamlining of
administrative approvals
and taxation (40.0%)
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COMPETING
IN CHINA

I Domestic competitors: strengths and weaknesses

Almost 70% of respondents say that their Chinese competitors bring products faster to market. One reason may be that
decisions in Chinese firms tend to be less consensus-based. But a lack of understanding of the Chinese market at Western
companies’ headquarters is also a contributory factor, say members, with decisions slowed by executives unwilling to cede
decision-making authority to in-country managers. Food and agriculture (92.3%), logistics, transportation, warehousing and
distribution (90.9%), and healthcare and hospital services (87.5%), are the industries where domestic firms are deemed

most advanced in bringing products speedily to market.

Fig.25: Compared to your company, how do you rate your Chinese competitors in these

business areas?

More advanced

Speed to market 69.4%
Sales and marketing 37.9%
Use of digital strategies 36.7%
Product development 17.5%
Product quality 8.8%

Pressure to adopt new technologies to better compete
with Chinese firms was strongest in the areas of Internet of
Things (57.0%) and Al (51.3%), but respondents felt less
pressure to adopt facial recognition, blockchain or mobile
payments. However, banking, finance and insurance, where
Chinese firms are increasingly considered to be technology
leaders, and hospitality and leisure, are the two industries
that felt the most pressure to adopt all five technologies.

Asked to identify which factors give their domestic
competitors an unfair advantage, 25.5% of respondents
chose market access barriers to foreign firms, with the retail
(35.1%) and services sectors (33.0%) more impacted than
manufacturers (17.9%). However, 27.2% of manufacturing
companies said that government subsides gave their
domestic competitors an advantage, versus 13.0% of
service companies and 10.5% of retailers.

The industries reporting the highest level of preferential
treatment in bureaucratic approvals for domestic
competitors were pharmaceuticals, medical devices
and life sciences (50.0%), and media and entertainment
(50.0%). Real estate, construction and engineering
services companies (27.3%), also felt disadvantaged by the
bureaucratic approvals process.

Same

21.2%
33.3%
36.7%
25.3%
20.0%

Less advanced

9.4%
28.8%
26.7%
57.2%
71.2%

Fig.26: Which factor most gives your
domestic competitors an unfair advantage?

%
0
Advance notice of

%
Preferential treatment

in bureaucratic
approvals

0
207
Government

subsidies

policy changes

32%

0
267
Market access

barriers to foreign
firms
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A NEW PARADIGM:
TRADE TENSIONS AND TARIFFS

Most members were against using tariffs to achieve the U.S. Fig.27: Do you support the use of tariffs to

administration’s trade and market access goals. Compared achieve the U.S. administration's trade and

to the 2018 survey, when 68.8% of members opposed market access goals?

tariffs, this year 74.7% voiced their opposition. However,

companies supported the U.S. government using other ® 2018 ® 2019

tools to achieve its trade and investment aims in China. 9% 149
0

Expanded government dialogue was the most favored '

(28.9%) by a slender margin. Exerting multilateral pressure,

such as working with the European Union, was viewed

positively (24.1%), as was using investment and market

access reciprocity as a tool to achieve trade and investment

objectives (23.2%). Using international dispute mechanisms

and bodies such as the WTO drew little support (9.6%),

suggesting that our members view them as inconsequential

arbiters. No

Yes

75%

The percentage of companies reporting pressure to

transfer technology to participate in the Chinese market

fell to 13.0%, down 8.2 percentage points. On an industry

basis, however, the data is less reassuring, with pressure

to transfer technology persisting in consumer electronics

(30.0%), healthcare and hospital services (28.6%) and Unsure
automotive (19.0%).

A P

Fig.28: Which of the following would best help the U.S. achieve its
trade and investment objectives with China?

29%

Expanded government dialogue (e.g. S&ED, JCCT)

Multilateral pressure (e.g. working alongside the EU) [ M 24%
Investment and market access reciprocity [T 23%
Using international dispute mechanisms and bodies (e.g. WTO) 10%
oter  [INEG 5%
Increased U.S. export controls on advanced technologies | I 3%

Tarifrs [ 3%

Ranking the importance of the potential outcomes of U.S.-China trade negotiations to their business success, members
overwhelmingly chose improved market access (41.6%), followed by improved intellectual property protection (28.3%). On
a sector basis, 62.2% of services companies and 57.1% of retail companies ranked improved market access as the most
preferred outcome, while 35.3% of manufacturers put improved intellectual property protection first.

The industries that most sought improved market access included banking, finance and insurance (81.0%), and real estate,
engineering and construction services (54.5%), reflecting the long-standing complaint that access to China’s services
market remains unnecessarily restricted to foreign companies. Increased purchases of U.S. goods, trumpeted by the
U.S. administration, ranked third at only 14.3%. Just 4.4% of respondents felt that ending forced technology transfer was
most important to their business success, with 28.6% of hospitality and leisure ranking it first, as did 27.3% of logistics,
transportation, warehousing and distribution.
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The financial impact of the tariffs imposed by the U.S. and
Chinese sides has been substantial. Thirty-three percent
of members say revenue has decreased 1-10%, while
another 13.0% attribute revenue drops of 10-20% to the
tariffs. Only 4.8% of companies say they have gained from
tariffs, though that number is higher in some industries:
food and agriculture companies (15.4%), chemicals (10.3%)
and management consulting (9.1%).

Given the broadly reported revenue falls due to the trade
war tensions and tariffs, 32.3% of companies reported
delaying investment in China, while another 21.1%
are reducing investment. A mere 4.5% are increasing
investment in China as a result of the tariffs and trade
tensions. Industries where delayed investment is highest
include logistics, transportation, warehousing, distribution
(54.5%), hospitality and leisure (44.4%), automotive (42.9%)
and chemicals (41.4%).

Industries increasing investment due to the trade tensions and tariffs included healthcare and hospital services (12.5%) and
pharmaceuticals, medical devices and life sciences (11.0%), but an even greater number of companies in each of those

Fig.29: Has your revenue decreased or
increased as a result of the tariffs?

5%
Increased 17%

No 33%

applicable
& Decreased
1-10%

28%
No change 1 3%

Decreased
10-20%

5%

Decreased >20%

sectors reported that they were either delaying or reducing investment because of the tariffs and trade tensions.

Fig.30: Rank the importance of the following potential outcomes of the U.S.-China trade

negotiations to your business success
® st ® nd ® 3rd ® 4t ® 5th

Improved market access

42%

Improved intellectual property protection

28% 26%

Reduced Chinese state subsidies

27% 21% 7%

23% 19%

12% 20% 23% 26% 20%
Increased purchases of U.S. goods
14% 16% 17% 15% 38%
End to forced technology transfer
4% 1% 17% 35%

China International Import Expo (CIIE) : Member perceptions

While China’s government eagerly promoted the CIIE last year, only 10.0% of our member companies consider
participation in the 2019 fair to be very important. A large majority (68.5%) see participation in the import-
themed trade fair as of little or no importance. This lack of interest may reflect the fact that many of our industrial
members manufacture in China and have little to gain from an import show. Only 25.0% of members intend on

participating in the 2019 CIIE.
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I Looking beyond Shanghai:
Retailers lead the way

Undeterred by a downturn in business sentiment, 51.4%
of respondents are expanding to new locations outside
of Shanghai. Beijing, Suzhou and Chengdu remained the
top three destinations for investment outside of Shanghai,
though this year Suzhou (14.0%) edged out Beijing (13.7%)
for the top spot. Twice as many manufacturers (16.1%) are
investing in Suzhou as the next two choices of Chengdu
(8.6%) and Tianjin (8.0%).

Xiran (G4
Chengdu &
Chongqing 7%
Changsha @84

Kunming (@&

More retailers (61.4%) are expanding geographically than
manufacturers (50.6%) or services companies (49.0%).
While Beijing (21.1%) remained a popular destination for
retailers, they are increasingly investing in tier-2 cities to
capitalize on China’s expanding middle class and growing
disposable income. Chengdu (22.8%) was most popular,
with Nanjing (19.3%), Wuhan (14.0%), Hangzhou (14.0%)
and Suzhou (12.3%), also favored tier-2 cities. Conversely,
retailers are not expanding to the northeast rustbelt cities of
Dalian, Changchun and Harbin.

Service sector investment preferred the first tier, led by
Beijing (23.5%), Shenzhen (18.6%) and Guangzhou
(13.7%), but it also mimicked the retail sector’s expansion
with five tier-2 cities named as investment destinations by
more than 10% of services companies: Chengdu (13.7%),
Hangzhou (11.8%), Chongqing (10.8%), Nanjing (10.8%)
and Suzhou (10.8%).

REGIONAL
INVESTMENT

Fig.31: Where companies are investing

NO.1 @ Suzhou
NO.2 @ Beijing
NO.3 @ Chengdu

NO.4 @ Shenzhen

NO.5 @ Guangzhou
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B Industry trends: where industries
are going

Food and agriculture
Top Location: Shenzhen  38.5%

A

Banking, finance and insurance
Top Location: Beijing  33.3%

Pharmaceuticals, medical devices and life sciences
Top Location: Chengdu  33.3%

e |

Real estate, engineering and construction services
Top Location: Nanjing  27.3%

&
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I Capabilities and costs: A perennial challenge

Lack of talent (40.2%), relationship with local governments (23.2%) and labor costs (18.6%) were again the top three challenges
to expanding outside of Shanghai. Lack of talent was the top concern for all sectors, while second-most concerns were:

‘!E_f Retail: Proximity to target customers/markets (29.8%)

ﬂ Services: Relationship with local government (26.5%)

x Manufacturing: Labor costs (19.0%) and relationship with local government (19.0%)

Fig.32: Industry trends: challenges to expanding outside Shanghai

Automotive ACENCE ) engineering - Food and agriculture
construction services

Supplier quality/capacity Relationship Lack of talent (46.2%)
(52.4%) Slower with local Lack of talent
market government (54.5%)
growth (54.5%)
0, . .
ek Proximity to target Rs\:;::‘;:zg;p
Lack of talent N it customers/markets government
0 ew competitors 0
(42.9%) (45.5%) (38.5%) (30.8%)

# Proximity to markets drives expansion

Proximity to target customers/markets and labor costs were again the top two factors positively influencing companies’
investment outside of Shanghai. But last year’s third factor — the local talent pool — fell two spots to fifth, replaced by local
government access and support for foreign investors.

Fig.33: Industry Insights: top factors influencing companies’ investment and expansion
outside Shanghai

Logistics, transportation,
warehousing, distribution

Labor costs
(54.5%)

Developed logistics and
transportation networks
(54.5%)

Rising per capita income

Labor costs

Real estate, engineering Proximity to target

and construction services customers/markets (54.5%) and expenditure (36.4%) (36.4%)
Healthcare and hospital Proximity to target Strategic integration Talent pool
services customers/markets with suppliers (37.5%) (37.5%)
(50.0%)
Chemicals Proximity to target Labor costs Local government
customers/markets (36.7%) access and support for
(40.0%) foreign investors (36.7%)
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SURVEY I I
DEMOGRAPHICS

333 AmCham Shanghai members participated.
81.6% of respondents have been in China 10+ years, while 7.5% have been here five years or less.

24.3% of respondents have fewer than 50 employees, while 18.2% have over 2,000 employees. A plurality (31.2%) have
101-500 employees.

24.0% of respondents have annual global revenue greater than US$5 bn, while 21.9% have revenues of $1-5bn and
22.2% have revenues under $50 million.

26.1% of respondents have annual China revenue greater than $250 million and 23% have China revenues between
$10-50 million.

51.3% of respondents derive 10% or less of their revenue from China, and 28.8% earn 11-30% of revenue from China.
13.3% generate more than half their revenue in China.

174 respondents were from the manufacturing sector, while 102 were in services and 57 in retail.

The most represented industry was industrial manufacturing with 62 companies, followed by chemicals (30),
management consulting (22), retail and consumer (22), and banking, finance, and insurance (21).

For a complete industry breakdown, see page 61.
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WERRE 2018 FXMTEF” , 52017 F (76.5%) #2016 &£ (76.9%) HIFERAEIFTF. 11.1% WFiEI7E 2018
FERZTH, BT 2017 £ (11.4%) 2016 & (12.7%) HIKF,

EEIRI S o Bk ° BB o EWFEEEK

90%
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0O 7%
71%
70% ?
60%
50% O\ A ~
O O O 46%
40%
2011 2012 2013 2014 2015 2016 2017 2018

HE W W ZEFIGES7E 2018 FRIZEIF, WK 86.2% WRIHEWKIMEF, &F 2017 F£ELE (83.5%) . ERBFRMH
2, 1¥69.6% WEEWRHEIIREREF, TET 2017 FELL (81.0%) ; R, ARSLZiHE (BFELHIN 64.7%) 18
2017 FNRMBEFAE,

MADITIAERE, ¥R, XBEh. eES52HETILANEAZIHEVSSIER; KIiTlk (93.3%) MIFEERLBFT

Ak (90.0%) WERMAMB. RMEMS~. TEMBHRRSTL, BREILFIEREE 36.4%; RT. SRMRRITILABNE
57.1% B9tk iR E&EF,

C FIREMIBELUN R RO E BN ERE, FEHISHME (]) F 100% 89151157,
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12018 FEUEWSEUFHREWNTE

BAEI 2018 FMEMENREFARPATHITE, ENLLRERHRNAEEMEELEMBWESIERPNATR—3. BE
ZRET, FUEWBRNERKMELFAREROEWEFIREAF DS THE 5.8 M 109 MED R REEZWHMAIE KR
EEfl (14.2%) 7R@F 2017 E£REE (11.5%) o

E®R2: EIHFEEWIEKENR

@ EKT50%ULE
@ K T11-50%
e HKT1-10%

°o 1T

® TAET1-10%

® TBTLYNHEZ

o TER*

2011 2012 2013 2014 2015 2016 2017 2018

2017 FRZ FIBIAEHIET B EZET,

THERE KRS LB L HIREERLTRT 9218 ER3: SUEESHSBRERIEREWL
S, IiE, HELEWHREEIEREE 6.7%. (XBE o L \
WSS i — 2018 FSoHIE UK K # o b b Bl £ ] o B (1-10%) @ EEEH (11% L)
KT 22 N ES S EMTURI, WA, RBTH. 57%

BIESHH (90.0%) | HIZ5, EFEMSERRS (88.9%)

URSESHR (86.4%) HTURLZME UG KNI 7% o0% 49%
IR BIEET. SRS RLTL. EREENAFETLR,
Y RERBARHA L ST T SRR K,

30%

25%
MEFEeK, ®T EEEWERNASTFHMBEK" 89 30%
W EEBIFLETRET 9.0 MEDR, —ERE LRREFE
GDP 1B E URA L ZHMEINES. R, ®x EF
EtXEWFARS FEAMMXKE BRI bflthiRE

FTRET 23 1MED = 27%

17% 24%

2015 2016 2017 2018
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1 2019 FEWIESIESS B%4: RRAEEEELSHS*
® TN ® LLRFENM o % ® iEm

B2 2018 E0 I HEFIERSEEREART,
(B %3 ) e L B BOTRHIEY, il e
2019 % % 9 %
B, 2010 A7 150 STHL S K B 1l He ) Gl S leilc 21%
B TIET 307 NERS; A, Wit %
SEBRHTEE KO DU LB EF T 21.0%, 2018 45% 35% 13%
AEERET, B2015 5K, GUHERASE o,

WIS NBERNEERRIE, BEEERE = T T

WIREHFBRNREARE (SF6R2THETA

25 BEEh RS S AR NENNDTR) , @ 6%
MAREE, 0 61.4% HEHelkREE 20
MR LTS ENSE, REFRLTBT 19.0 6%
AEDE; A, BENSEOSHEWHAN o 43% 42% 10%

EEFNEME (7.1%) BHEZE 21.1%.

B EERFUNEBRMERIITIY, 76.9% BWRIHEIERR R H “BREW ; BF “MEREHBEINGR" FEERF
FRRMESE, HIH. ETSMSESRFTIANEVERERENTNE (72.2%) . SHBENLLZT, IPHEXBFE
EERZIHTIREERER: 35.0% B AZIHEWEETEMAIELE, EXNEEBAN SR~ M OEHRMERE, &
DEREBFAFIESH G E CHPEL AW SR, MHLS|ZBNSIRENERETBRE T 2T S TS,

1 YhLRRg=ABEEE, K551 Bl 5: EERAMESE—FELL:
R NEBHPHIIE A ® i 50% MU ® K 1650% @ HK 1-15%

® Fb
BARTWRASEN N EEBFTLUENE 20124,
82018 FREIBSHERELBATIZMER K. X
47.1% NZIF LR “BEI—FEMATRE ,
X—LEGIFE B F 2017 £ (53.3%) #2016 &F
(54.7%) BIKFo Lo, Rk (12.4%) *=
™ RO TRAZE , BEI—FLH (4.3%)
AERZ, HEERETR, ESHNSARWIEERE
ERZEEMEXREMNER (F3tX) Eink
#; BHREMN “RMTRREEM” kL
BliR EFEINT 6.2%—— W MMEENE Y X—
B, EXtrlERh THoBEREELHNTEERR
EEOEIBMNRE, AEERERENESHSTE,

54%

47%

42%

41%

12%

2016 2017 2018

* FRESEH AT HIEWERTE, 5 2016 FHIEAIXTLLTIEHF FULER Tt
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BN 2019 F, RAMBENHWINKBRMB, AT B 6: T mgmigEagtb Gl
BET, Wit 2019 FLEINEE BFEISH 1 )

RAETRT 144 1MNEDE; BN, HRBLEES

A BRI T 12.2 M EH S, © 2018 @ 2019

85%

ERADTIL, RRSRIWTIART HRIMAKRE"

BRI (69.2%) B, EREMUMBETUY 63%

(63.6%) EHEHE., BHREA. BHSRESITLE 35% : e
BB AIBE R HRIIE A T, BEE 85.20% BE 24%

ESEMN 35.0% — X RMEHEEREE AT ZE TG BEHREAR, BET IEE BB TFITI
RO RER R, HNEFE IS H I T 365 HIBHERARSS

BB, X—HHIM 2017 £ 63.2% S8

ESEM 30.0%, HETWRNTH——NELBE YIRS RSN REREN, “EPESRBE /XA
MIEEI AV LB (42.9%) B TFHMNB AR REAER EMEh, “ESFEETERE . “XBm
ol (23.8%) BTl — SREARES EHE TR THRNFIHEEE" BHER, I ARamEne
MMREYE. BHhEIHERE, —E4TSESE deh, 40.0% WEBELERSES “hERFHNEEEN
B E R EIR T B T LR O 5 H, HIDEAR BB, MIE ‘B, MAANMEERE (8.3%) F “BE
i FESE YT AL LA AESR  (8.3%) ZEMEAZ,

I 7E5Er b SRER{KIE

EEHN (IRE) B, HRESHNEERRELAGRTRE “IRFE. RSPE" B R (B): 1IRWSEFFRLHT) o
AMSE, FHBRBATUWMRRAHEA. NSRRI ITUEHFREHER (RRFLREHOZIHELEFERMTIASD
AUFERT 13.4% M 15.7%) o “EOPEBAFRBREER" . “HiREEB™. RIONEREGN (FAIEXREER) F
ERMEERR” | BERXRBMNE" FPUEEKRZIHE L BRER M.

BROLrnemERITI: R ILERE. RSPE" BBROEWELHREFFRT 7.3 B0 R, MER “ (FEN—F)
PO sSAE" B9k EEZIMEEIN T 8.6% — X—18 8 EAETUMAETTU M FIHI T 4.8% 0 9.8% IR LLE TR,

BR7: SEEENEEZERIEN:

o ERENTETHEFTRW BFIRS @ HOFmARE
o EHhENEXETHEFTRES @RS o Hfth

o TEFRENEFHELUIMIERES IR~ @RS

17% 16%
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1 IhaEiEIR BRE S

ERERERTIZEN+ N IhReETEF, SREWRTRELD
THEEPHIANREMR, ERMIERAFHNEIT 1%
AU AR STULIR. ERERMAEEEEA. HERRESITRE
SRRVIREN T, AERIEIN T FETNREMSURNATIRE, “HE.
IR MELAFL”  (38.%) MUk ‘BTN (28.5%)
BEMAEIINEEMREA I, BERMEFHIE, X
B RIELLRELD T 9.4% F 6.1%.

FNEIEE BRI REE KRR, MEBRENS
FIERURRRIINR Z$iE, TEEUBNT MR
. BRI AREMRNZE DI HIERS T HIESLR
Silkilr, EFEEIABARWE T EREM TUNNETRE,
“BHEBRE (IREFFEL TR 22.6%) M B (FE
17.6%) MR T FEIRERANMATE —XAIfERHILERE
BHERAKTISH. i, ®ilE “HE. g s
L (RALETRE 1631 MESR) Uk “RIHIN (F
1021 BE0R) FEhRERIR, HPLUGhSW RN,

Bx8: Mm: “MHRFRERIFZ AR T HE
EERNRIFR RN 7

40%

2017 2018

I SRR ANZEIRDIR =AU S 2 A

I IhaeitiesE: 1T UviE%s

65.0% RYBEfFRAR. MEMBHRRSITLRIRS T E
HE. T BV ALRFMWARNRAKE; Bm
S5RJ (61.5%) UKHIE. BT 835 EaHHEF (61.1%)
FTW XA,

45.5% NEBRZ WU EIRRERTHIIIGTET KT
B,

42.9% BSERENEINT BRRRANBTHWEMFISIRE,
FIAPHREBFITUMBEFRAR. RESRRRS T
BZipdkA, 3975 40.0% BIBUSEIN T IHAZ N

E&®9: HRRARSHTI

o Bm5RI
e T
o EHEZEXET

e 5%

38%

-

2019

“EEF BN

RINRBHREINAR RGN EA LS (43.5%) REFEFLLBHIT 4.6 MEHD RBIEE. B

EERET, BREMALBANTER (37.5%) MRS (32.4%) BILLHIREI—F

Al (43.9%)

HERLD, BS5IER, SHHEFEWEI (52.0%) REIMAFLLANIE,

BAHTFIHIRF= R Z AR BUSTR LD IR AR NN B L HI ELELE =FHIT

MHERTZEX—

B, EX—AFERFERDINEIE EWIEIRBENER EWIRIRFARIFRNES BHE,

EEFEHaHEd il (43.9%) MERTSEAX—FUSHAERAITL; EMEEL, HRRTE
Tk (56.5%) « KT (55.2%) FRZE(TI (52.4%) RALE.

FEHERAITR o
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B 10: #H0O

MEEFONEMN 55 HOXENE RS RE @
rEEREELI: SELLEIA
-
55 o0
TEe

I R REINEETS

B2z —8FIHEl (26.5%) RREEEFRERRITHIRAPENZEAREMEINGT, RET—FERLHIT 6.9 MBS REY
g, WEESEEE, il AXPELAXAH—DTUSHOOHEMEPIT. MBEXTVOEERA. BERRREER LRI LR
HEIAMEMERASEFER, SELRIXMMNELNTELATE, E=D2Z— (G1%) HRIHEURTEEERE TRE,

FEBBTENEMIZNN. R TR T ASREEAT EURRRNEMENSHNRAE, RrlEREA T EURHREZRNE
EERM, FRFT 13.1% PWZRIFEIVHNER—REFRLLLEH 3.9 MBS0 R; EEXRKUERRE (7.6%) , RELHIRESF
EELESCIT 3.5 MEDRENER, JLEEME, A, RABRBIOEENEVARF—FHIR T - Ao R TE—XRBE
EEFFHEIR “BHRELEIREE MARBGERAMNMER, X—ERM5 HEXERRTSFERFRNXRIATERERE.

MEBTUBERE, BHEAR. RENRRRSITI R ERBLLGI&RS (40.0%) , TS (37.1%) SHIiTk (36.7%)
RZo

BE 11: AEBHN=AE BN
T
2019 13.1% 7.6% 5.5%

28 9.2% 4.1% 6.9%

E® 12: TURARBUR

ZEDRRAH:

(: WT (23.3%) X BRE5RL (15.4%)

e T (19.0%) e neseEEs (500
MR 7. EEH. SES52% (18.2%) x Tkl (14.5%)

B TESHR (182%) By P ETBERESHE 111
kS
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I BERIFIRIGE0NE, RIEE2NTF

RHEUSREHFNEERRERTERMEA, SFMIRFREFEP. BRERE. RIRFREARIL. XWEN. Hi7
BENERUMTBREASMESREUXTNS MUREBFIHT, HEf, “RAENRESHEBULUASGHM" HPIEERA
M, IANAZTH B EN T ERF—FIEMNT 7.9 MED R

BEALTEIET KEHS, BTN ERBERNAEZMNERERBIZiHEL FRERXR 13) , I¥HFiHEl
REERT “MRFERRIPZH” X—1E. THENRFIEMERATHRERESENARA TS HES TEFREZY
DHEBNEZ —

BlR 13: LERS

o HHMR o TEMARF

62% o
57% 60% 5oy, 549%

52% - 50% 50%
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41%
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13% Wl 14% 20% W 149 1% M 10% 13% 11% 10% Wl 9%

. 0 ° AiEH > W 6% b b 8% W 6%
2018 2019 2018 2019 2018 2019 2018 2019 2018 2019 2018 2019 2018 2019
HHRF=AURP IRENFREE KRR BURAHLAD BEEE REMEES A BRI
S58EZH IERRBIMERE FaLREN Hitg i e S EC=N AP

£ Mz

BER 14: TIMA: RREN=XEERR

1. FRENFRFRIEER A E

R17. EMERK
(85.7%)

R, Xk, eESIH
(81.8%)

HZh. ErssmsSEmilE
(77.8%)

2. MAERRIPEREZ N

fl5. ErSmsEanilF

(72.2%)

Bi=. TIESBRRS
(63.6%)

3. KRB R AR T4 LRk

=, TESERRS
(90.9%)
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(72.7%)

BHEA. R SRRRS
(63.2%)
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EX 15: SEMAEFTILANEEZRE? *
o E o TEH, BFRMLS e FEW, USHREM
100%

60%

40% 0%

20%
28%

0%

2014 2015 2017 2018 2019

* FERESERFEHIEWERTE], 5 2016 FHIBAIXTLLTIEH FULER Tt

BELERET, “PEBNFNINEEIVHBEREELE— YR, RBcH. SESIHETIE (27.3%) UKREHF~.
FHEMME" RTT 34.5% MRIFEWINE, BRE TESERHARSITIL (27.3%) MikA “BERFREMREL -
FRIEAKT (33.9%) ENIVIMERF. 3k, FE (40.4%)

MEERNFM; 22.5% BARS UZIHELEFERRR, B 2014 £F 2017 £ 08, iAA "BRWHIERER Wi
R “BERREREL o AMFRTL, |17, 5 AVEE BRI T KiE T FE (86.4% £ 60.1%) , BEREMHTE
REGTT AL (52.4%) MBE A B SRR ARSS 1Tk (50.0%) 58.1% Bk F, ZEBNEREENREREIAREZERS
NERFRLENINTERS; SEEHTE 31.8%) . (43.9%) , BHMRIFRIET 39.2% BUARSS LIV HIEIE,

E& 16: SIEIFRRITLRIBATELSR

o IFERER LI ® BERRIBIMNETIL
® BRiHRIBAL L o IFEREIMER L

o WA EMIME R —ILEZ
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7%
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I BEFIRNE

HEEWEETZEFRNFIENERTSEINT, £t

MBR, BAFEEIRBEF 5\ TSRS e : ey
TAERE, B5 Bl EMAES R S8 B fijﬁﬂgmmlﬁ“ A" BRI
B EL I (48.6%) B bR/ 20 NESD &, AR A EEFIAREFETET 20.4 MED o

FORBBATHHEEMR; AN “BFTEMERE" B

eAVEERl (56.5%) HBREFRLT 20ZMEDR. H

=R KA T BE 10 MED RHEE. BFER

BWE, “BEMERH" MARFZELRIN—AEN, MRS (80%) LHdkbi.

1 AL RES5RF

B RER AR “AA LK (90.3%) « “AEFSE” (80.9%) MUKk “BAKBEAARK" (66.4%) {HIHREW

EXHI = AR, “FUREATRE RKEFHRE, FEAARARLOEWEHIREERLD T 17.5%. RLERTTIL
BE—FETURIY “A1LRE" EARK, 87.7% BNAZRIHELFRISZZERER.

B® 17: THIEERLEI SRR SR T FIHIZERET?
® BEEMEGS ® HAEfS

96%

90%

86% 81% 84%

74%

2018 2019 2018 2019 2018 2019 2018 2019
97 ki rtHF B EE AT AR EEXRI PR

78%

66% 69%

57% 60%

65%

47%
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2018 2019 2018 2019 2018 2019 2018 2019
B TBETR B RIERIRF= AT LB ANERYE KRR
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1 BIEERERME, S5l

FEWRTA. RARENIRFUETRN=ZEXMT, BVEFRAERETHEY, BES2—HNZiAEW (19.3%) &RxR
THRITE 2019 FH R —AI—F BN 9.7%. I, RRITHHIT BRIEIEEFIBRFI—FERIETET 17.8%. RSy
KRR A, 54.5% BRILEIRTFRTRKRTAUR; HBRkM, HhiSdkd, 26.2% BIHISHIEMEH S,

B 18: 1TIR%E: HESH &

#HEER i RER
* BTk AL * BTk L
EHEREETF S

60%

55.6%

BR5RI 5 5lz5, EfF 61.5%
0/ m ATy 4
23.1% 33.3% BMMESRS aR5R
258%  27.6%
57.1% 57.9%
TS T $R17, SRR AR,
1RES MR RS
Ex 19: TIWRE%E: WESTFKE
o FERE e FE

HEEIEEEEE A ESEEDIMR

2019 38%

2018 39%

2017 10% 28% 38%
HemlhkERERWHNESEIME

2019 [ 7 53%

2018 ot

2017 23% 56% 79%
e EIERBEINER WA ZEEIME

2019 70%

2018 69%

2017 64%

B® 20: TULRA%E: FERFENDRE

B, TIESE2RRS BmS5wRik EHEERETF
(72.7%) (100%) (85.0%)
R1T. THERK BitrE. TIESERNRS T
(61.9%) (100%) (83.3%)
kT AE HZA. EfrssmsEdamils
(46.7%) (95.2%) (83.3%)
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BELRETR, REFHIREI (59.2%) BRBPEREEKFEFRKFANERRK -5 FAREEN IMNER" ,

HTHE BT

“DEXRBUR R (IFIER (38.7%) ,

“EHREETMIAE" (36.9%) WHEFNELZAEE =1, 1

[, “EBEY K" M B BESERNTROLIET HNRERDFREFHIT 8.4 M 4.3 MNEDRNFE, BESFRL

E® 21: KR 3-5 FH=KEILFAFEER

_/ _
% 39% %
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THERIEK IS vE 32
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AT Y 78 INaREFIZIR

“BEFILERER KK
3-5 FRR AP AL LG
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2251ME% R 7

LY
37% s !
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¢

ZFMERAE et B, BiES

RIS AT Bl 3
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20%

1% 6%

A 3K Hith {FLIESR B AL

1 AR RZEEEEK

57.8% MU “BFEERME" NKXK 3-5 FRERA
el Bk, REFFELSH 225 MES R, SEMGE
I “ERWAXFLEK EHHE (52.7%) . EFIREFR
RERERE RN RAEER “SEhARMA LA M A
ITRSME” , SFENFBERRIVXINER KEEDH
TE17.5% M 11.8%) « B, AR MLENFHT
A, AERS. BABESIBINEIH, RMEXROE
FRE. BEREBRXAREFRMAH,
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BE& 22: KR 3-5 FNMEIRHI = APk

0
58/0 53% 50% 46% 29% 18% 17%  16%  10% 3%

2R ELSPISUE S piNa Sl EUFUNE AEdl REAL [RA4# WREM  Htt
e Bk zE BAa A  BEFE  ESREEN Ul %N AR S
iﬁﬁfﬁf@?ﬂ%ﬁ 136 £k
BE

B 23: 1TUR%E: K3F 3-5 FREIREY = A

EIEXN L3I IR NG SIS LT PN
(77.3%) (63.6%) (40.9%)
YR, RiBiEkE. i Hoh IR As EF 2RI
BESHH (72.7%) (63.6%) (54.5%)
R1T. TSR ERNGAX R KK IR SR XTI A S B IR R
(71.4%) (71.4%) (61.9%)
e N7 Fo IS EF ML TN R IS B IR IR 2RISR
S57%0RS (70.0%) (65.0%) (40.0%)
HH. Effssms PN R8s Tl AR ERNGAX R LK
Eifl (66.7%) (44.4%) (38.9%)

I LA RRIP R E

SNAEIES TR ER—BRHRETFA, “MEAIRFRRP” ELESE=FUREIWIFREEL. RESKNEBYINENL
T (66.7%) FTAELETTIL (59.7%) , MR, XBEH. G559 (63.6%) MEM~. TESEARSTIL (54.5%)
MHELBEAFH—F “MEREFIRIR -

EX 24: {TAR%E: BERAE

EEEN R BB E BT ENR S AT EEHEAD
(77.3%) (45.5%) HRIBIRE
(40.9%)
Y. 3BIEHI. Ta iz AN R DosRAHIEIL &M
BS54 (63.6%) (63.6%) (36.4%)
R17. THSHFRKE SRIE Ta iz AENBRE RACITE EEHEAD
(90.5%) (47.6%) HBETURAE
(42.9%)
BmSRI {ZIEXF AN 1= Al B9 I HNaEAIE 1% RAATEEEHLAD
M (=) mEFE (46.2%) AR EIURAE
(61.5%) (46.2%)
T DNERENIR = AR HNaRAHIE 1% RACATELEEHLAD
(66.7%) (43.3%) R EIURAE
(40.0%)
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FEJLE 70% BRIFEWEZF, AERENFHFRHHUREER—HEPLUERSRIL (92.3%) . ¥R, Xi@iEkh.
BiES59H (90.9%) METSERRS (87.5%) FiTARK. HREEEY (ERABHIRARERENTRES)
FEEWEEREFLTE, IREWAKRIES, BINSHBYPRETHINPETZEBEATS . SEURRER. KERENTE

F-RIEZEHAERMNETRZES S

B 25: ETFHIME, SRMEATHNSEER— IS MERARFHNPESTEI?

BEWk
I ERE 69.4%
HEMMHHET 37.9%
LR BREY A 36.7%
P A 17.5%
g 8.8%

AT B ARA T B, ZIHEALITREBYEXN (57.0%)
FMALERE (51.3%) MAHMKARRETREFNES,
mxs AR2IRA. BOREMB I A RARBNFRWZEBA
2, BREMITIL, |7 ERME5RE (FLEWIEER
AR R ARI R R E) MBS RARTT RS
AV RAYEM. ATEE. AR XREMBZ5H
STFATHFHRARRNEDRAK,

LR RBRA LRI SFEER, 25.5% BWRIHRE
EET RV HIENRE” , HPRZE (35.1%)
FARSS L (33.0%) REFMZETHIEW (17.9%) - R,
27.2% MBE W EI RR “BUFHIE (1) LFTELE
WARRFHRE” —13.0% BIARSS LIk F] 10.5% BF
B AV EHERIR R,

B, HIZG, EFSEmMsEailE (50.0%) MEFS5E%
FITdk (50.0%) BEELEAINKERERS, #f “&Edd
ETHEHPRITREFE . B~ TES5EAR
STl (27.3%) MRIFEWREFINS “TEEWVRER
MEFREI BB SR TREAFMAL” .

SEHHEY
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EPERNTE  ABHFESXNBE

BELRET, ABHERALURNZEARMEINEE EE 27 BEESSEEBRRETIIELBY
RERTAESRATHENDT. ®r ROMEXE  ZHERTHESMNETEN DR

g2 RE WS (74.7%) ER—ENEME (68.8%) X

BEHEM. BEN, tUARDE “ZEBMEIEMBS © 2018 ® 2019
T EXEERRRANRR BT HHE, 9%

14%
Hep, “#—FIERNABMANIE RETaRELESH '
IR (28.9%) , LUMSSMBME “SMMBFESZHMES i
ELAREMZIAES”  (24.1%) , UKk “EEEIKEMS
HENEERVEMEZRAMRAEFEAIIFR (23.2%)
“‘FERFIHRANG (W EREAZHR) IFRKREE” X
RETRIAELW 9.6% WRER—MEETZREWITIZ
KE PRI SCRRERIN R ERIE.

75%

BERERET, &R “ATHENPEDGME G AR ILA S
N7 BdAkEbf] (13%) BREFTHE 82 MESR. RMA
FTVEE, BHERAFRERM—HEEXEF (30.0%) .

B MERRS (28.6%) MUKRAZE (19.0%) FiTL MR

R EFRRE G RARNES.

A P

THE

B 28: THIMPLEAHETT LIFSEY SR E ST M LA B B B B AR?

H— 2 INERICHER AT iE
S5mmBAEsAmEaruEnzaEs G 24%
RiEgZEMtZEANEERLN I 23%
AEFFESRANG (0 HHRGAL) FREH 10%
Hitt I 39
mmEEsTEE AN EOEs I 3%
miEx% 3%

29%

WKk “BMERELRRARISHRRNEEE" B, G+ (41.6%) BURERE “HTHENRE" BEFEMU, “A
IRFIRRIPINGR”  (28.3%) HR——35.3% MIE L BTFERS.

MITIBERE, RS (62.2%) MFETIL (57.1%) X “HHENKE" WIERE —IERBRT. SRKRERRT
Ak (81.0%) FEH#F=. TEMEZRARSITI (54.5%) —MERRT KELE, ShE#NRERS LU EIREIR S
B2, 14.3% MM BRMEERMARHEN “RAEMNEERMEOIRE" RKEE, UFIFE=. X 4.4% WRIFEWLINA “F
IESRHIRARREIL” WEEEFURNEFERREX, HPSEBEESKRRTIL (28.6%) MR, XBEH. eE5DHT
Ak (27.3%) »
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ERRERVETBRXHRERHIIR TEFEL. 33% BE3® 29: XHIINMEX R ENEUWNE IR m?
WRIFEREIVRT “REREEXRRENTE, SUH
BT 1-10% FEIE" , REFHNFM, 58 13.0% 8%5
A EWEESA 10-20%, 2ERIBEF, X 4.8% HZ
pElkFRR KHRRE (kM) EHERE , bl 8BRS 5%
Rk (15.4%) « LT (10.3%) MEEZ@HFTIL (9.1%) - EIMTHEK

AEFRZHEMEEXRTHBIRRT, AEOEIEEE L
SHERHIN T TIE—32.3% MR W BB RHETEER SR
5 21.1% BRIB R RFEEREERENR, HPLL
Y. @iz, CE5 535 (54.5%) BEIE SRR (44.4%) |
AE (42.9%) MEIFTIL (41.4%) A%

13%
HHEET, RO CURNTRANNE— 4.5% B T

SiHtIRR “HFWIBRRUBMEE X, BitRy K 10-20%
FEEERANE” , thil: BT S5ERIRS (12.5%) FHIZ.
ErrsmsEailZal (11.0%) , B3 e miERsm 59,
DIREITR (FE) MARE IR ETRESE, 0

BT 20% KU E

B 30: FW TR RBERPEZRAIRRHITEZEHF

® F— e £ ® = ® %M ® £
TIENE
42% 21% 21% % 3%
FRFARIF 058
28% 26% 23% 19% 5%

fapSp: et 2012 a2

12% 20% 23% 26% 20%
75 18 XY S E A AR
14% 16% 17% 15% 38%
E 1SRG AL
4% 1% 17% 33% 35%

SaMs: PEEREOESS (CHE)

BACIERBFTMPRRIZLMASBALEEANSEEDR, BRETHIEER, X—mK (10.0%) RiHZRXL
HRFEME. KZEH (68.5%) ZHARUWNSMUH#OATENELEESXBHFIRE, EVFENSRES
E—EREELRREXBOEVEEEEEFENMNTENISHE, MMTERHEONKRBERK. X 25.0%

NEREWVRATE5E _BHREEREOB SR,
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XIE 1A

R s BEES E% 31 USSR A E
BDER B S BT 58, 51.4% 895 HE P TERIR

TR LB A B . L. BMFIRBRARE N0t @ wH
B, BRSNS AR, TS E,

M (14.0%) REBIER (13.7%) , BHTEUHER. no2 @ =
16.1% BB S ALEIEE A HM, FAELFIRE—S (5 wre @

NO.3 575

#B, 8.6%) FME=F7 (KZE, 8.0%) ¥HEaH—E, rs E @
N No4 @ =
*iz € NO.5 @ =
xiE @4

it= @

2% Hae

| 3% ]
! 1 3% Bii=l
: 8% R

@ ==
%

O 2%

3% =gl

) Tl 8% ol

4% L

W =X

%) =

17

3% E=A
4% Bl

12751

D) 7=

_@F'H'I

Kigl KMRESELRLRER, 61.4% BRI EILE
BREY—REESTHISL (50.6%) FARS L (49.0%) -
B 21.1% WEE LB WERABTRILR, EBMHINEST “+ S
DEFERRFMRM AT SZEEWNIE BT, FIUREZEH B {TdL¥Ess
MBS LRt o BRER (22.8%) . MR (19.3%) . HX
(14.0%) « UM (14.0%) M (12.3%) F_LHE™
BHERWAIRE B RME ESGEUE, BFEIENE,
SEVEWE-REHAEFRIL—KE. KEMGITIESR
£

BmERI:
AR 38.5%

AN

RIT. ERSERM
JtR 33.3%

BARS T EWHIRESRKIASEPELUILR (23.5%) .
A (18.6%) FrM (13.7%) ARRM—LImTHERA,
BHXRMETESTEWHME “TLEHHR — R
(13.7%) . #i (11.8%) . EFX (10.8%) . R (10.8%)
MM (10.8%) 9B EF R,

fzy. EfFssmsEanilE .
E 33.3%

e |

FEitF=, TESEMARS
MR 27.3%

B
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I KHEABRAE: AZ SRS

W FRRER LELSMIKERRE, “AARER” . “SHAERFRERKR" Uk “GEAME" StiIERRARE. “A
ZRER” AT 2ARIHESEX IR, FRITLEIREIE AP 5159:

V= mel: SERRER () THNES (29.8%)

b

H v swrmmmsz 265%)

N msl: BRARE (19.0%) Uk “SHEBRNER" (19.0%)

E® 32: TR%E: AR LEEUIMNMITIZNEIGREZH L

_E B, TIESERRS BRE5RIE

- AT a5k
ﬂtr\_\‘zﬁamgg | F=&g 5ith AR J e (46.2%)
(52.4%) 1% LO)EE (54.5%)
S (54.5%) o
BE
(33.3%) ('_a)afg_\mmgfu% '_a;tgﬂa';m%ma
AT EER - %) thizmkIEE JEX R
(42.9%) RRmiE (38.5%) (30.8%)

(45.5%)

I D&Y 3K ALES BinMEthineIEs

‘RS BB ThZMER" M “SEMA” BREARSIEIEH EBRRIRABERR. %, “ (5) #75
BREKANSE BREEREFHREZN “YMATE , GERRESRLL

EB® 33: REIFREITIUFRLEBUINGGN=ZXFTERE
YR, RiBiEk. ol JI S AR R AIE SR A 45
eiE55H (54.5%) (54.5%)

B, TS RS BinmE s iz AN HigP1E S oIS
BHIRS (54.5%) (36.4%) (36.4%)
Efr 5EIRS RS BinE s iz S SENEN SRS LA A E
(50.0%) (37.5%) (37.5%)
= RS BiriE o e S H ol JI S (5) A BAFNERSZIF
(40.0%) (36.7%) (36.7%)
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sintLsns |

SF, Hit33B A LBXEBFERANRS S THEE,
81.6% WRFEIEFET 10 FREEZEEN; R, 7.5% WRIHEIWEEZERRNTE S FUR.

24.3% WRIFEAIELERTHERE 50 A; 18.2% RITELES THIRIE 2000 A; 31.2% BI7ELER THIREH 101-500 A, &
EbER Ko

24.0% MZIp R FELIKEWE 50 2%, FEEIKEWE 10-50 ZEaXKEREI S 2EZiHE I 21.9%;
22.2% MZIp I FEEKERIRTF 5000 FETT,

26.1% MIRIFEWEEZUGET 2.5 12%7T; 23% MRIHEWFELEEIRTE 1000-5000 HETTZIE,

51.3% MR EWELEERI HSHEEIKEWRH 10% EEED; 28.8% WRIHEWEEERHSESKERR 11-30%;
13.3% MZIp W EEER S HEKEWN—F L.

2ER[ER, KBS, RS, SELREIIFE 174,102 # 57 Ko

TSR ER IR R SRR, Hit 62 K. AttSS5EMNTIEENKT B0R) . EEEH (2K . &
5E% 22%) . MRT. ERRERRITE Q1R)

R EWHRE TS HIFIEESINE 61 Tl
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Survey Results

How would you characterize your company’s
(W financial performance in China in 2018?
2018 F AT LN SV SKITINE?

N=332

100% i
© 11% 15% 6% @ Very profitable

BRFE

80% @ Profitable
&7

©® Break even
60% NN 62% 68% 62% 61% B
® Break even or small loss

BSHESHESIR

40%
Slight loss
HESIR

0 {/

20% o 2% Large loss

BRRSHR
3% 3% 3%
0%
2014 2015 2016 2017 2018
How does your estimated 2019 China revenue
XM compare to 2018 results?

RE)FAfE 2019 FERIEURER 2018 SFAELLB MZE?
N=331

@ Up over 50% @® Up21-50% @ Up11-20% Up 1-10%

1E<50%LA £ 1B1K21-50% 1#B11-20% 1BK1-10%
Remains the same Down 1-10% @ Down 11-20% @ Down > 20%
¥ Tig1-10% Tig11-20% Tig >20%
100%
9% % [ 5% |

8%

€
B

16% 13%

16%
80% 15%
21%

26%

26% 31%

60%
40%

20%

2%

2% 3% 1% 1%,
_ oy o A o B 19, IS
2014 2015 2016 2017 2018 2019
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100%

80%

60%

40%

20%

v B owm E EE

2018

100%

80%

60%

40%

20%

What is your estimated total annual China

revenue for 2019?

REMIT 2019 FEEEWSHEWMANA:

N=330

31%

38%

36%

22%

17% 2t

14%

2014 2015 2017

37%

18%

@ > US$100 million
> 11Z%m

4%

US$51 - $100 million

5100/537T- 1257t

US$10 - $50 million
1000/5-5000537T

© US$1 - $9 million
10075-900535T

@ < US$1 million

< 100H3%T
16% @ No revenue
TN
%
o — 3%
2019

How did your China 2018 revenue

compare to 2017?

18] 2018 FEME WS 2017 FKFAEELBAMEH?

N=331
Up over 50% @ Up11-50%
B50%LA E BK11-50%

Remains the same

R Ti81-10%

:

23%
30%

4%

29%

21%

2013 2014 2015

Up 1-10%
1#11-10%

@ Not applicable*
NEA

Down 1-10% @ Down 11% or more

TiB11%LA L
7% o |
3% 44% 44%
29% 21%
LEL [ 6% |
7
2016 2017 2018

*2013-2017 data does not include a ‘Not applicable’ option.
2013-2017 H9EBERBE “FNEMA" HIER,



How did the 2018 operating margins of your
China operations compare to your company’s
worldwide operating margins?

718 2018 FEENU S EWFAFS 2K SKT
HaLL, SR

N=331 N=331

100% ; 100%
@ Improved substantially u o
10% vt 100/ /u 9/u U8 @ Significantly higher
13% - 19% BERS C1%) 1% (g /oormgre)g

BEST M%EmLLLE)
o @ Improved slightly o 25%
o0 BERE (1-10%) 80% | [ee 2% [ 26%
35% 38% e ,
=3

How did the 2018 operating margins of your

5, China operations compare to those of 20177
5 2017 S7KFAEEL, $18] 2018 FEEWVSHE
FE=

20% BEHET (1-10%)

® Comparable

@ Siightly higher (1-10%)
d
60%

90
Slightly lower (1-10%)

5 ® Remained the same
38% A ¥
60%
Deteriorated slightl o 7
BETB (1-‘Ig%)y 37% o 29% BR AT (1 - 10%)
409 26% o 405 ° ® Signicanty lower
% @ Deteriorated substantially % (11 ,,/f ormore()’ i
S 0 SETE (<11%) BEETF(11% L)
- 8 @ Not applicable*
@ Not applicable* i ) > FiEF
RER 20%

3%

~N
R
<
-

20%

0% (4% | [ 7% | 0 | :
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018
* 2014-2017 data does not include a ‘Not applicable’ option. *2014-2015 data does not include a ‘Not applicable’ option.
2014-2017 B9IERES “TEM" AIER, 2014-2015 RUEHEARES “TEA" AU,
How did your China 2018 revenue growth rate
compare to your company’s worldwide revenue What percentage of your company's global
[A growth rate? revenue is derived from China?
2018 FHRATEENSHERIE KRS 2RIV SH8L, RAETEEVSEWRLLIKEEW:
LR NMw?
N=331 N=330
100% 100%
o
239 17% 20% 2% 17% 15% 13%
80% @ Significantly higher 809
o (11% or more) %
BESTF (1% ®LLL) 259 7% o5 e
@ Siightly higher (1-10%) ’ ’ ® >50%
= - 0, %
32% 30% 30% 30% 25% BHET (1-10%) 2%
60% 60%
©® Comparable
e @ 31-50%
2% 19% .
Slightly lower (1-10%) 23% 2% o
0/ P 109 o
40% 3% 23% 18% BT (1 - 10%) 0% ® 11-30%
15% @ Significantly lower
8% u (11% or more) .
EEEFM%B L) ® 6-10%
20% E3 @ Not applicable* 20%
3% &R 0
2-5%
b 18% 20% )
i 14% 7% &% 18% 17%
0 (]
0% the 0% ® <29

2014 2015 2016 2017 2018 2014 2015 2016 2017 2018

*2014-2015 data does not include a ‘Not applicable’ option.
2014-2015 REHEFRBS “FEMH" AIET.

*Figures in graphs throughout this document are rounded up from 0.5, down from 0.4 resulting in some graphics calculating over or under 100%.
ZERIHIENEEE, FitS 2016 FRIBIEXILE BB FULLERFIT -
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What is your company's primary strategy in
China? (Please pick one)
RATEFENEFENZELERTA? (Bik)

N=332

@ Produce or source goods
or services in China for the
China market

FEPEARPERIRE
HRWF=RFRS 100%
@ Produce or source goods
or services in China for the 80%
U.S. market ? 56% 51% 57% 55%
EHENEEHHE
HRWF=RARS
60%
@ Produce or source goods or
services in China for markets
other than the U.S. or China o
P E LT CDUNG-E S 14% 2 s :
SR RARS H %
Import goods into China 20%
BOFREIRE
18% 17% 16%
@ Other 0%
Hith 2015 2017 2018 2019

What percentage of your output is exported to
(kW the U.S.?
HOXENERGREEREELGI

N=330
None
peZ=]

0%

a0
31-50%

>50%

o
0% 5% 10% 15% 20% 25% 30%
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@ Optimistic ~ @ Slightly optimistic @ Neutral

100%
25%
0% ML 43% 40% 40% 45%
60%

What percentage of your inputs are imported

(08 from the U.S.?

MEEZONRERME S ZAE~RHSELHIN:

N=331
None
25
110%
11-30%
31-50%
>50%
Notappleadle
TiE 24%
0% 5% 0% 5% 20%  25%  30%

How would you describe your five-year

(P8 business outlook in China?

ExgRK 5 ERESHIRAISEMA?
N=332

Slightly pessimistic @ Pessimistic

RN EEER R RERK  HERENR A&

36%

40%
33% 42% 40% 41% 35%
18%
20%
o .B B
0% 2% 1% <1% 1% 2%
2013 2014 2015 2017 2018 2019



How does China rank in your company’s global How did your company's investment in China

(KN investment plans? (% change in 2018 compared to the previous year?
PEERFSIKE R ITRIFAIHAL? 518 2018 FEHERR B AR IRAI—F LB EH?
N=332 N=331
@ More than 50% increase @ 16-50% increase ® 1-15% increase
2017 ® 2018 @ 2019 EAF50% BERAF16% - 50% BEAFL% - 15%
@ No change @ Decrease
RERE T8
40%
40% 7% 100%

A 7
16% 14% 13%

2o 33% 20%
b 30% 80%
o)
30% 2% 27% 27% 29%
24% 609 35% 34%
0
20% 39%
40% 20
0
12% 41%
10% 40% 42%
6% 6% 20% 32%
i
0o 0% 7% | 5% 7% |
2015

[}

(=3 o
= o
=3 S

Number one Second to One among many 2014 2016 2017
priority third priority investment destinations  Low priority * 2015 data d ¢ includ , h + opi
EHE somm= R — FAEE ata does not include a ‘no change’ option.

2015HEHEREE RIFTE" AIYELR.

15 What are your company’s plans for investment in China for 20197
) 518 2019 FEEREMR R ITRIRRE—F:

N=332
100% 4% 6% 5%
10% @ More than 50% increase
23 16% 18% 17% HERAXF50%
0
80% . @ 16-50% increase
33% 1#416% - 50%
60% ® 25-50% increase
36 419 61Y% 409 399 425% - 50%
. . . . . (For 2016 only)
40% 34% © 1-15% increase
. #1% - 15%
33% 329 @ No change
20% : : BIERE
4% 19% 4% @ Decrease
0% -— R

2014 2015 2016 2017 2018 2019
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If your overall investment level planned for China in 2019 is lower than 2018, why? (Check all that apply)

16. NP & S
NRHF 2019 FMEEITRIEE 2R T 2018 FKFE, AlEMREERE ($i%) .
N=311
Uncertainty Expectation of Destabilizing Rising labor  Increased Better Inconsistent Market Other Recently Talent Not
about U.S.- slower growth  impact of costs domestic business  enforcement  access =HE made alarge  shortage applicable
Chinatrade  in China tariffs 7 competition  prospects  of regulations restrictions investment  ERZAZ  (investment
policy / FRESN  KEUIMET T3ES  inother e MFEN IEEARISE is same or
commercial  IZETHEA SREVAIRE EmEEL  countries ~H P8l EXRE higher)
relationship HE ESES EthEZRR NER
ErhER HIRELF (758N
BUR | R&R EaES )
NI
2017 4% 10%  NA  12%  10% 6% 3% 6% NA 4% 4% 5%
2018 9% 6% N/A 10% 12% 4% 5% 6% N/A 5% 4% 74%
2019 25% 17% 13% 12% 10% 9% % 6% 6% 6% 4% 57%

If your overall investment level planned for China in 2019 is higher than 2018, why? (Check all that apply)
EH5E 2019 FHNEELRRFKTEST 2018 &, AIENREAR (k)

N=315

Low asset
purchase

Other
HE

Favorable
exchange
rate
CERME

To build export
capacity

RFHHO8ED

Government
incentives
BURFRAED

i1

To invest
in / acquire
innovative
companies
ATRE/
LrdielE NG|

Skilled talent To avoid
pool tariffs
WETl  BEkh
REEAZ
fies

Growth To take
potential of  advantage of
China market ~ efficient and
FEARY  cost-effective
& supply chains
G = O (17 %
ROz 4E

Not applicable
(investment
is same or

lower) et
SR

NEA
(175EE
FsE= )

2019 51% 40% 8% 8% 5% 5% 5% 4% 3% 1% 0%

In the past year, have any of your planned investments in China been redirected to other foreign locations?
If yes, where have you invested or where do you plan to invest? (Check all that apply)
| BEN—FH, RERERREAFTENRARBE T HHER (MKX) ? 52, RRAETTHWESITEREWE? (FI%ik)

N=328
No change in Southeast Asia Indian subcontinent ~ United Sates Mexico South America Europe East Asia Elsewhere
China investment Rl (Bangladesh, India, =HE ity [F3ES BRM R HithttsX
strategy Pakistan)
AEHERRER ENEDR KBS
RESIRBHE ( FA0AL EDEE
BEHmE )
2017 79% 9% 5% 6% N/A 3% 2% 3% 2%
2018 R 9% 4% 7% N/A 3% 2%
2019 74% 13% 8% 6% 5% N/A 3% 2% 2%
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In which functions is your company increasing investment in China? (Check all that apply)

19. : S
SREIEFEPL I IR HE? (A %)
N=330
2017 ® 2018 ® 2019
50%
47y, 485
40% 399
354 3
%
0% o7 1| 2% 206 20 [ g8y,
" 5a 2
214 q i 2y 2%
20% " 20u 21 o | g 19420 18 e
y 1 13% 129 13%
10% 12 8 1% 1% g, 11% 10% 10% g gy, : 9%
II II II II 8% 6% 6%
o L]
Sales, Staff Noincrease ~ Research Automation  E-commerce Environ- Corporate Governance  Mergers and  Distribution  Logistics and
marketing ~ development in investment and and and digital  manufactur- mental social and other acquisitions channels transporta-
and business andtraining  <xZEE development productivity = E3FE§ss  ingfacilties  compliance  responsibility  compliance EHHA 244350 tion networks
development LA T R development  znay=—qy  FFEFIRE  HMEME  Glits (eg. [} kit
HE L BE B s antcomp- BN
GEE N SFERIRT tion
compliance)
EEMEM
( begn
RE)

How have your China operations/production
affected your U.S. operations/production?

Y8 (Check all that apply)
FEXAEEN () £ RREEENEEM (3)
EEgaRm?  (RI%iE)

N=331

@ Little net effect on U.S.
production/employment

MEEEF/ TENRIRBH AN
@ Added to U.S. production/

@ Significant source of profits
for U.S. head office

EEESBEZENFEER
Not applicable (no U.S.

employment operations/production)

BINT ZEEEF/TENS NER (RBAEXEEERE™)
@ Decreased U.S. production/

employment

B> T EBEF/TENS

100%
32% 38% 44% 36% 3% 36%
80%
60% 19% 17% 0,
0 (] (] 25% 23 A)
27%
27%
40% 29% 21%
20%
22%
20%
, B N e ZEGm T
2013 2014 2015 2017 2018 2019

For 2019, by how much will your company

21 increase or decrease employee headcount in

China?

2019 F, REAEFERIRA—FEGEEN?

N=330

@ Decrease No Change @ Increase
B RIFAE S

2017 8%

2018

2%

2%

@ Increasemore @ 11-20% ® 1-10% No Change
than 20% increase increase {RIFAREE
H20%LL = BK11-20% 1#411-20%

® 1-10% @ Decrease more
decrease than 11%

Ti81-10% TB11%LA £
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How would you characterize the transparency of How would you describe Chinese government

A the regulatory environment in your industry? XN policy toward companies in your industry?
FEIFTAA T A i B BEAE ANfAT 2 SR AT T L M B A B R AN e ?
N=332 N=332
@ Strong favoritism toward local companies @ Some favoritism toward
IEERIEAM local companies
P, A~
@ Transparent o Eottéransgtarent ) gﬁétﬁgnn;;z;rent @ Foreign and local companes reated equally BRI AL
el hﬁ]de?ebsl?siness businéss SEERFEA M FIINE Al ?on]e favoritism toward
. e . S oreign companies
TER , ERREE TER , EE @ Strong favoritism toward foreign companies B RES VAR
EEREIMERL
100% 100%
16% 21% 17% 14% 14%
33% 36% 40% 40%
80% 42% 80%
37% 39% e 31
9
60% 60% 38%
0% 53% 36% 35% 36% 35% 40%
27% .
28% 33% 3% L
20% 20%
28% 25% 24% 23%
14%
0% 0% B 4% e 2% o 3% e 3%
2014 2015 2017 2018 2019 2014 2015 2017 2018 2019

24 To what extent do the following regulatory challenges hinder your business?

THIEENLT =R R S5 R T AIRERS?

N=331
@ No Hindrance ® Some Hindrance @ Serious Hindrance
TP FETE BEEMEE FEERE

37% l 40%

36%
I

46% W 49%

63%
6

43%

40% 39% 44%

42%

32% 20% l 26%

o e il NA - N I il 8%
2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019
Lack of IPR Obtaining required Procurement Data localization and Tax Lack of impartial civil Investment
protection and licenses practices favoring other cybersecurity administration and judicial remedies restrictions
enforcement SEEURE domestic competitors requirements jinE =g for business disputes RIS
FIRFRURIF S IERBRIMEEE RWBERIRR T HURAMTN AENRES
MiEZh AR HitE RS2 B ETEN
ABMEXR YMz
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Please respond to the following statements:

25. 3 o
X TIIRARREEN:
N=331
@ Strongly agree @ Agree Disagree @ Strongly disagree
EERR FE A= SRS
23% 35%
31%
28% 27% 2%
56% 49%
52%
34%
27% 21% =% o "
— o
%%
2017 2018 2019 2017 2018 2019

My business is facing increased competition

from State Owned Enterprises
KaHIREEREZN
REEERNTES

M¥ business is facing increased competition
rom Private Chinese Owned Enterprises

FEEIREHSRHMEZRY
kEFEMERIAIRS

THIZERSTEAMIZE LRI T SRR S?

N=331

@ Serious Hindrance ™E Y515

30%

360 0y
33%

51% [l 562 M 8%
57%57% [l 57%

® Some Hindrance M&{5%8

10% A

47%
59% §65%

43% [l 459, 45%

@ Not applicable

FIEF
0
o T
55% 55%
55%
—3
2017 2018 2019

My business is facing increased competition
from Foreign Enterprises:

HEEIEHSRHEEZRY
kEINEEIAIRS

To what extent do these operational challenges hinder your business?

No Hindrance i&HE 18

15% Wl 14% 1%

48%

57%

2017 2018 2019 2017 2018 2019

Domestic
Rising costs competition
B Bk AERE

2017 2018 2019

2017 2018 2019 2017 2018 2019

Lack of talent and Internet Inefficient government
capabilities restrictions bureaucracy
%5312 BB PR BTN
YRS WERE

2017 2018 2019 2017 2018 2019 2017 2018 2019

Corruption Limited local R&D and
IPR infringements and fraud innovation capacity
FRIBFIR [ERIA =10 ALK EE
AT FOHECVE FEIFBENBIR
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27 Which cities does your company plan on investing in or expanding to? (Check all that apply)
| SRENTRITEM MR R RS ALE?  (AHESI)

N=329 Harbin
rrE QA
Changchun 19
K& p
Shenyang
wim - G

Dalien €
Tianjin 4%
Ri# 6%

Beijing

ks 14%

vy Yantai
Zh;r:}gﬁlhou 2% i . &

kY9 Qingdao
I 55
A Jinan .
Wuxi
. T

Ky Hefei
)/ A
Xian Q@4 ¥y Suzhou Hangzhou
A% ZM 1

Chengdu (KA : . . \@ Ningbo
B . i) Wuhan i
Chongqing  (@AZ . iR

=5k . Va3 Wenzhou

EM
0,
Chf/tngfha 3% Y9 Fuzhou
&M

Kunming Y79 Xiamen
=L EiJ
[V579 Shenzhen
sl

Ky/® Dongguan

When expanding outside of Shanghai what are the three greatest challenges to your success?
(Please only choose 3)
RETEM LE UMY KA, EIeN=1EERSEEMFA?

N=328

Lack of talent  Relationship  Labor costs Proximity ~ Supplier quality/  Slower New Legal Political Overcapacity Not
ANZFIER with local EZrIpl to target capacity  market growth  competitors  compliance changes  due tomarket applicable
government A customers/  HWERY < AAEK 2 RHEHE  SHA4E  BUATM  overheating NIEA
St ERF markets  [FRE / FFHE HeE MATHRSE

K& 5 BtrE FRRETR
(2% ) Mz
iz

2017 72% 46% 28% 23% 26% 24% 15% 23% 13% 15% N/A

2018 66% 38% 28% 22% 25% 22% 15% 20% 12% 13% N/A

2019 40% 23% 19% 18% 18% 16% 14% 13% 1% 8% 39%
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Select the top 3 factors that positively influence your company's investment and expansion decisions into
cities outside Shanghai.
BERREEN=A<SREEHE LBMIMIRE BT KREWEZE,

N=329

Proximity Labor Local Tax Talent Proximity  Developed Rising Strategic  Transparent Innovation Education, Not
to target costs  government benefits/ to current logistics and  per capita integration and and medical,  applicable
customers/ 5@/ accessand  subsidies z operations  transpor-  income and with predictable technology culturaland — AiEFS
markets BA support TR / AZ‘ = ik tation  expenditure suppliers regulations, centers  recreational
RRBR forforeign %M MAEWS  networks AIKINFN SREFES policiesand BUFF]  facilities
=R/ investors B iSRS BUSKERME  procedures AR HBET
M5 (5) 73 YoinAn §0S e &, Tm AELAR:
BUFRIBAZR b A RRIRHE
ks BURFDIE
BAR

2017 41% 50% 30%  28% 38% 21% 15% 14% 15% 13% 12% 5% N/A

2018 R 41% 26%  23% 35% 18%  15% 1% 15% 12% 10% 4%

2019 33% 32% 2%  22% 20% 14%  13% 12% 10% 10% % 2% 34%

30 What are your plans for R&D investment expenditure in China?
| EREI—F, RETHPENRLRERERTN?

N=331

Increase more Increase Increase Increase No change Decrease Decrease Decrease Decrease more No plans
than 20% 11 -20% 6-10% 1-5% hez=pitd 1-5% 6-10% 11 -20% than 20% P
110 20% 1Ehn 10 6-10% 10 > i > > 20%
Ak 11-20% 1-5% 1-5% 6-10% 11-20% Utk

2017 1 1 12% 14% 18% 0% 1%

2018 14% 13% 15% 0% 0%

2019 % 13% 9% 15% 12% 0% 0% 1% 0% 43%

Please respond to the following statement: Our investment in innovation and R&D in China is limited by
kil inadequate IPR protection.
BB UTYE . BRITERENMHRKZER, REARIRF=RRFPAR S,

N=332 2015 ® 2017 ® 2018 @® 2019
40%
35%
30%

25%
20% 9%
(]
30% [ 29% 30% 30%

15%
b ol 27 » 28%
10% .
- Eom

9% | 8%
0% o 4 | 5% |

Not applicable
(no innovation, R&D investment in China)
TiER
(EFERBRIFMHRSENRE )

Strongly agree Agree Disagree Strongly disagree

FEEEE B [3g EEENR)
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32 In the next 3-5 years, which 3 factors will most benefit your industry?
TEARER 3-5 £, FTEM=TARXFZEFRLB~LREF?

N=333

Increasing Removalor ~ Economicand  Urbanization Innovations ~ Growing local ~ Strengthened  Expansion of Other Ending forced
consumption  reduction of  financial reforms 3L intechnology, ~talent pool  legal institutions  e-commerce Hith tech transfer
THZRIEIR tariffs xS mediaand ~ AMAAEE  IEEEH FERSY 5K Z 158

DNAERFURSE BE telecommuni- 77 Eig RARELE

cations
B, RS
BT
Bl

2017 57% N/A 32% 41% 37% 34% 24% 26% % N/A

2018 58% N/A 32% 37% 37% 33% 25% 28% 8%

2019 59% 39% 37% 33% 32% 32% 28% 20% 1% 6%

33 Over the next 3-5 years, what are the top 3 challenges for your company in China?
TERRM 3-5 £, RETEFEIIRNZAN 3 MERETA?

N=332

Economic U.S.-China Domestic  Increasing labor  Unpredictable Chinese Policies that Increasing Increasing Other
slowdown tensions competition costs regulatory companies'  favor domestic material costs  environmental Hifty
ZFIEE  EPNLXR AR FE EZIpa) environment  adaptability companies AR compliance
WeE 3K AL MELFTURY  andimproved fwEALEN A EEK IMREH
IRER innovation RUBER AANRES
ArlES
RESHIERA]
BlFERE

2017 51% N/A 56% 54% 31% 33% 28% 22% N/A N/A

2018 35% N/A 62% 63% 33% 25% 29% 26% N/A

2019 58% 53% 50% 46% 29% 18% 17% 16% 10% 3%

34 What are the top 3 reforms most important to your business growth in China?
THB=mEN REEPELSHERREE?

N=330

Improved IPR  Strengthened ~ Reduced  Streamlining of  Improved Ending  Anti-corruption  Financial Other SOE reform  Eliminating
protection legal market access administrative internet access subsidiesand ~ campaign  sector reform Hit EsE forced tech
DOBBEMR  institutions  restrictions  approvalsand FXEEELEXRY  preferential RIEM SRISE transfer
PR IEREREEIR e Bl treatment 35 f=1E3E]

TEENBRE AT to local FARELE
i companies
E= 317 ELlEmAL R
AR MGER
RERHE

2017 54% 40% 46% 50% 29% N/A N/A 31% N/A 23% N/A

2018 k) 39% 45% 47% 30% N/A 29% 29% N/A 24% N/A

2019 42% 37% 36% 36% 31% 31% 24% 19% 18% 14% 4%
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In the past few years, Chinese government Compared to your company, how do you rate

policies and regulations toward foreign your Chinese competitors in these business
KB companies have: KGN areas?
BENVERN, REBIFEITIME R ATEEER A LUTF&DH, SEiERNS5EER—LSTERE
2 SHPEA LB ?
N=333 N=332
100% @ Improved 100% @ More advanced
BET 18% B
28%
80% 34% 35% @ Remained the same 80% 38% 37% 20% @ Same
) _ETWL ) KFHER
25%
Worsened - Less advanced
TET 0 EE
60% = 60% BEE
40%
44% 44% 33% 37%
40% 40%
20% 20% 21%
0% 0%
2017 2018 2019 Speed  Sales  Useof Product Product

to and digital  develop- quality
market marketing strategies ment e

miE #HE HFE TR OEE
BE MWm HFER AR

How much pressure do you feel to adopt the

UIIIED Gt |Eer? (mesis gVEs our emese following technologies to better compete with

competitors an unfair advantage? & Chinese firms?
BINL || HRIFIZA == + LN <N : !
’ 1 '~ —| '~ A kY —
A L TaT TRANFERIRSNTAR N T EFHRIREFEA+ ELOES, HEHR
’ AU AT RIZEN:
N=330 N=329
100%
7% 7% @ Strong pressure
EEEE
20% 16% ’
@ Other 20%
o ° @ Some pressure
=it 80% e BEE- s
@ Market access barriers 23%
to foreign firms 39% No pressure
HhEEEAEIRTIAENES o P
@ Government subsidies 60%
BTN

Preferential treatment in
bureaucratic approvals 40%
TBERH RIS UERRE

@ Advance notice of policy changes
IRAPRANBREE

20%

0%
Internet  Artificial  Mobile  Block-  Facial
of intelligence pay-  chain recognition
Things AT ments XthiE  EER
WMEEN  mae By REY
pZh)
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Do you feel pressure to transfer technology

Do you support the retaliatory use of tariffs to to Chinese companies and/or partners to

hieve the Trump administration’s trade goals? . . :
39. 28 participate in the China market?
REIEEZFFEMIRE XM, MUSEIEEBUTHYEA 4 _
J%E*T" ’ g EIRENPETZNEH, REEERZITH
’ BrRATEWVHESERFEBRANEA?
N=332 N=331
® 2018 ® 2019 ® 2018 @ 2019
80% 60%
59%
50%
60% 0% 45%
40% 30%
20% 0 %
. o 2% 0o,
14%
- 12% 8%
1 | . =
Yes Unsure Yes No Unsure Not applicable
= THE 2 S R FiEm

Which one of the following options would best help the U.S. achieve its trade and investment objectives
LW with China?
LU M ET A B FRE LI ER IR EBR ?

N=332
35%
30%
25% &S
20% i 2%
15%
10%
5% 10% 8%
0%
Expanded government Multilateral pressure Investment and Using international Other Increased U.S. export Tariffs
dialogue (e.g. working alongside  market access reciprocity  dispute mechanisms Hith controls on advanced HOE %R
(e.g. S&ED, JCCT) the EU) EEIRIFREM and bodies e.g. WTO technologies
—SMEWABAYE — SmIEs FHEAREEN  BEFRSRERG B ER A
(iZD ERERSEFIIE  ZHNRBEELL (30 HRERSHAR A O
MPEHREER) iESa)zp) SREE

Please rank the importance of the following potential outcomes of the U.S.-China trade negotiations to
LYH your business success. (Please rank from first to fifth)
ER T 5IER RS %A A e BS N R EBRN R R L SHNEEEHF,

N=325 ® First @® Second ® Third @ Fourth Fifth
— B %= o %h
Improved market access
42% 27% 21% 7%
LEAIN G . . -
Improved intellectual property protection
N 289 26Y 23Y 199
AP R . : o L
Reduced Chinese state subsidies 12% 20% 23% 26%
FREIRDBUTHMNG
Increased purchases of U.S. goods
9 14% 16°% 17%
RIS EE R AR . . 2 .

End to forced technology transfer
N 4% 11% 179 33%
e . J
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35%
30%
25%
20%
15%
10%

5%

0%

35%
30%
25%
20%
15%
10%

5%

0%

How are the tariffs and the U.S.-China trade tensions impacting your investment plans in China?
KIINAE LA S BR 3 R R R 51 B AR R S5 1T R B R 2 ?

N=331

38% ’

Not applicable
AiEH

32% ’

Delaying investment
R R

21%

Reducing investment
MR B

5%

Increasing investment
ks

49,

Cancelling all investment
EUEr A&

How have the tariffs and the U.S.-China trade tensions impacted your supply chain?
K5 INERN 5 A 36 B2 5 BEIE XS 53 B R R 35 fal 52 0m ?

N=331

32%

16% 16%
1% 9%
Not applicable Noimpact  Adjusted/adjusting Adjusted/adjusting Adjusted/adjusting Relocated/relocat-
RER REE supply chainby  supply chainby  supply chainby ing some or all
sourcing more sourcing more sourcing more  manufacturing out
components components components of China
and/or assembly and/or assembly ~ and/or assembly g ER4y>ER £ =8
outside the US.  outside China. inside China. e 72 27
BEHITHE BEITUE SLitIE thig
SEEREMS SEREUS  hERBEM
KW (2) R (=) (=) BEKE
PERESNT BEEZNT SHTHHE
BARERM RRRME  BRARNE
5% Jvk::3

Has your revenue decreased or increased as a

result of the tariffs?

KB SR B R E W R IR 2

N=331
33%
28%
13%
Increased Nochange  Decreased  Decreased  Decreased
SHTEK eEEk 0% 1020% >20%
BT BLT WL T20%
1-10% 10-20% Ut

Other
Hith

2% 2% 1%
| |
Relocated/relocat- Moved/moving all Relocated/relocat-
ing some orall  supply chains out ing some or all
manufacturing out of China manufacturing into
of the U.S. BT R AL R China
BHOREH  sEThchE SHOREH
FIERTIIE FIEIRTIIEN
= HE

How much longer do you think the current U.S.-
China trade tensions will continue?

TIANNBRINERRA S BERE SRS A?

46.
N=331
40%
35%
30%
25%
20%
17% 15%
10%
0%
Not 6 months or
applicable less
TER EN o
~"B
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6 months to
1 year
ANBE

—&

28%

36%
17%
13%
1-3 years 3-5 years Indefinitely
1-3%F 3-5% FoBRER/
THE



How important do you consider participation in
LY@ the 2019 China International Import Expo (CIIE)?
"EINAESE 2019 FHEEMREOBRSNER LN

48 Do you plan to participate in the 2019 CIIE?
| FEIRSIHTNESNSENFREEMRH#OENR?

N=330

429

No importance
REAEE

229%

Somewhat important

B—EEEN

26%

Little importance
NFAREE

Ny
10%

Very important
EHEE

How long has your company had a physical

LER presence in China?

RERZVENEEZEEW?

N=333

50%
46%

40%

35%

30%

20%

10%

0%

>20years  10-20 years

RXF205F 10-205

5%
3%

6 -9 years 2-5years <2years

2.5 NFoE
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.
N
222288
222288
22222
22222

How many employees does your company

I0B have in China?

RAEFEAZILRI?

N=333

35%

31%
30%

259% 24%

20% 19%
16%
15%

10%
10%

5%

0%
Over2000 501 -2000 101 - 500 51-100 1-50
#81Z 2000 A 501-2000 A 101-500 A 51-100 A 1-50 A



What is the size of your company, defined by global revenue?

51. 18 . .
URBILIKEWIT, FREINMER:
N=333
30%
25%
20% 22%
15% 18%
10%
5%
0%
> US$ 5 billion US$1 billion - US$501 million - US$101 - 500 US$50 - 100 < US$50 million
KF50{ZETT 5 billion 1 billion million million INFSFRZET
10-501Z%T 5.01-10{Z3&7T 1.01-5/Z3&m 50005-11Z%7T
52 Which of the following best describes your company's industry sector? (Pick one)

N=333

Industrial Manufacturing
gl
Chemicals
®T
Management Consulting

EIEEIR
Retail and Consumer

TEMHZE
Banking, Finance and Insurance
RIT , SRIFORIG
Other (please describe)

Hfti—i&i5iee
Automotive

bt

Technology Hardware, Software and Services
BRI, RHFIRHRARSS
Electronics (non-consumer)

BB (IEHEE)
Pharmaceuticals, Medical Devices, Life Sciences
B, ETSRmMAILESRIE
Agriculture and Food
RIFNER
Real Estate, Engineering and Construction Services
7=, TR NARSS
Logistics, Transportation, Warehousing, Distribution
Wi, KB, CHEFISE
Hospitality and Leisure
TBREFNIRA
Healthcare and Hospital Services
ETIRS
Education and Training
garmEl
Media and Entertainment
fAFNIRR
Legal Services
EERIRS
Environmental Technologies
SR

Aerospace and Aviation

BRSPS

Energy, Energy Equipment, Mining
HER , BERIRE , B

Tax, Audit Advisory

s, HitEn

LA BRI 23 B P R 1T L o e e R ?

5%

10% 15% 20%
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